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Тошкент давлат педагогика университети; 

Шамшетова Анжим Карамаддиновна – 
психология фанлари доктори, доцент, 
Ўзбекистон давлат жаҳон тиллари 
университети; 



SCIENCEPROBLEMS.UZ-Ижтимоий-гуманитар фанларнинг долзарб муаммолари № 3 (4) – 2024  

 

5 

Қодиров Обид Сафарович – психология фанлари 
доктори (PhD), Самарканд вилоят ИИБ Тиббиёт 
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ОАК Рўйхати 

Мазкур журнал Вазирлар Маҳкамаси ҳузуридаги Олий аттестация комиссияси Раёсатининг 2022 
йил 30 ноябрдаги 327/5-сон қарори билан тарих, иқтисодиёт, фалсафа, филология, юридик ва 
педагогика фанлари бўйича илмий даражалар бўйича диссертациялар асосий натижаларини чоп 
этиш тавсия этилган илмий нашрлар рўйхатига киритилган. 

 

Ижтимоий-гуманитар фанларнинг 

долзарб муаммолари” электрон 

журнали 2020 йил 6 август куни 1368-

сонли гувоҳнома билан давлат 

рўйхатига олинган. 

Муассис: “SCIENCEPROBLEMS TEAM” 

масъулияти чекланган жамияти 

 

Таҳририят манзили: 

100070. Тошкент шаҳри, Яккасарой 

тумани, Кичик Бешёғоч кўчаси, 70/10-

уй. Электрон манзил: 

scienceproblems.uz@gmail.com 

Боғланиш учун телефонлар: 

(99) 602-09-84 (telegram). 

mailto:scienceproblems.uz@gmail.com
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MUARRIXLIGI NAMUNASI  ...........................................................................................................................  13-18 
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Худойназаров Фахритдин Хаитович 
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БОШҚАРИШНИНГ МЕТОДОЛОГИК АСОСЛАРИ  ........................................................................  128-136 

Isomitdinova Gulbaxor Kurbonaliyevna 
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Abstract. The language used in media texts plays a crucial role in shaping the way fact that is presented and 
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Аннотация. Язык, используемый в медиатекстах, играет решающую роль в формировании способа 

представления и получения информации аудиторией. В этой статье исследуются различные типы языка, 
используемые в различных медиатекстах, включая газеты, телевидение. Изучая характеристики и 
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Introduction. In modern interconnected world, where media plays an essential role in 

our nowadays lives, understanding the language of media text is important. Media text refers 

to the diverse forms of content and messages we encounter through various channels like 
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television, radio, print publications, and the internet (social media). From news articles and 

advertisements to social media posts and video content, media text shapes our perceptions, 

effects our decisions, and have an impact our society. This article analysis the language used by 

media text and its implications in the technological age. The language of mass communication 

refers to all the different texts produced by the mass media and distributed to the public. Mass 

media refers to various technologies that reach a wide audience through mass communication. 

The four main types of mass communication are print, broadcast, transit, and digital. Each type 

of mass communication uses one or more types of media language to convey meaning. [1;2p.] 

Methods. The language of media text is a powerful tool that can shape perceptions, 

influence behavior, and impact society. Types of media language: 

• Written (things we can read) 

• Visual (things we can see) 

• Aural (things we can hear) 

• Verbal (spoken language) 

• Non-verbal (gestures, facial expressions, body language) 

More than one type of media language can be used within the same medium. For 

example, television uses a combination of all the above types to convey meaning.  

Persuasive language aims to sway public opinion, while user-generated content has 

transformed the media landscape by giving voice to the masses. As media consumers, it is 

crucial to exercise critical thinking and media literacy skills to navigate the vast sea of 

information and to discern between reliable sources and misleading content. [2; 134-137p.] By 

being mindful of the language used in media texts and actively engaging with diverse 

perspectives, we can contribute to a more informed and responsible media ecosystem. The 

history of persuasion and its study comes from ancient times. Aristotle developed the first 

scientific approach to persuasion, and discovered the scientific elements of it. The history of 

persuasion and its study comes from ancient times. Aristotle developed the first scientific 

approach to persuasion and discovered the scientific elements of it. The history of persuasion 

and its study comes from ancient times. Aristotle developed the first scientific approach to 

persuasion, and discovered the scientific elements of it. In the digital age, media texts often 

utilize persuasive language to sway public opinion or encourage specific actions. This can be 

seen in various forms, such as advertising, political campaigns, and opinion pieces. Persuasive 

language employs rhetorical devices, emotional appeals, and carefully crafted arguments to 

influence the audience's perception and behavior. [3;49 p.]It is important for media consumers 

to be aware of the strategies used and to critically evaluate the validity and credibility of the 

information presented. By analyzing the language used and considering various perspectives, 

individuals can make more informed judgments. Persuasion is present in all human activities; 

people persuade each other while learning, working and socializing. Scholars representing 

different disciplines like communication, psychology and advertising came to a unanimous 

conclusion that persuasion is the intended human communication which is used to impact the 

autonomous judgements and actions of other people. 

User-Generated Content refers to content — photos, video, text, etc. — that’s created and 

published by unpaid contributors. And it’s a big win for brands. When consumers post about a 

brand on social media, they influence their followers’ buying decisions. According to our 

Shopper Experience Index, 69% of shoppers have been inspired by social media to make a 
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purchase. There’s multiple different examples of user-generated content, as you’re about to see, 

coming in different styles, types, and formats. The most common types of User-Generated 

Content are: 

A) Product ratings and reviews 

B) Images 

C) Social media content 

D) Customer testimonials 

E) Blog posts 

F) Live streams. The digital age has given rise to the prominence of user-generated 

content, where individuals create and share media texts through various online platforms. 

Social media, blogs, and video-sharing sites have paved the way for everyday people to produce 

and distribute their own content. This democratization of media has allowed for greater 

diversity of voices, perspectives, and narratives. However, it also presents challenges in terms 

of the reliability and accuracy of the information shared. Media consumers must be discerning 

and critically evaluate the sources and credibility of user-generated content to distinguish 

between fact and opinion. Language is a powerful item employed by media texts for persuasive 

aims. Through carefully crafted words and sentences, media outlets seek to influence public 

opinion, evoke emotions, and form narratives. Whether it is the use of positive or negative 

words, rhetorical devices, or persuasive techniques, media text strives to captivate and 

persuade its audience. [4;203-205p] 

Headlines and captions are important language tools utilized to get our attention and 

persuade us to consume the content continuously. They often begin with sensationalist 

elements, rhetorical questions, or provocative phrases or idioms, designed to draw us in and 

create an emotional answer. However, it is important to recognize that the language used in 

headlines and headings may be crafted to evoke specific emotions leading to sensitive 

misinterpretations or distorted information. When you have two or more images from one 

event, all the images need exactly the same technological headline to keep them together in the 

news feed. The headline needs to be in this format: General description of event, town/city, 

country (e.g. Uzbekistan, Los Angeles, USA). 

Comparison headlines:  

• Top + number (e.g., Top 10) listing posts. ... 

• A guide to… ... 

• How-to. ... 

• Mistakes to avoid. ... 

• No one will tell you that… ... 

• Increase your x with y. 

Captions. It’s your image so you know what it’s about, but a picture editor seeing it for 

the first time will be completely lost unless you help them out with accurate captions which 

answer the basic questions: 

• Where did it take place? 

• When did it take place? 

• Who is in the image? 

• What is going on? 
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Factual and Editorial Language. An editorial is traditionally written in a literary style. 

While it is difficult to define what a literary style is, let us say it is one in which thought is well 

clothed in language. So well that an editorial may make for a literary piece in literature, aside 

and apart from its factual or scientific content. Factual language' is a correct and usable term in 

written English. It typically refers to language used to describe an event or phenomenon that is 

based on facts, rather than speculation or opinions. Media text can give information in a factual 

or not factual manner. Factual language aims to express factual information, providing essential 

base and details. However, even factual language may contain subtle cues or omissions that can 

shape our perception of an event or issue. On the other hand, editorial language conveys 

subjective opinions, biases, and value judgments. Opinion pieces, editorials, and commentary 

often employ persuasive language to advance a particular viewpoint, pushing readers towards 

a specific interpretation or belief. 

Visual Language. It is a system that communicates through visual elements. It helps 

users perceive and understand visible signs. A painting is an example of visual communication 

because your eyes perceive its signs (like shapes and colors) and your brain interprets them. 

Media text extends beyond written and spoken language; visual elements also play a crucial 

role. Images, infographics, and symbols can convey meaning, evoke emotions, or reinforce 

particular messages. Visual language can be just as influential as written language, impacting 

our understanding and memory of the content. It is important to recognize that visual elements 

can be manipulated or selected to align with the desired narrative, highlighting certain aspects 

while omitting others. 

Digital language studies apply and develops further the methods and algorithms used 

in technology. The field requires understanding of linguistic structures and language 

variation, as well as programming skills to automatically process this knowledge. In recent 

years, various sources of linguistic data have become increasingly complex and large in size. 

In light of this development, language technology and its applications have gained 

importance not only in academia but also in the private sector. Understanding both 

linguistics and language technology is increasingly more important for various 

professionals working with language. The emergence of social media platforms has further 

expanded the language of media text. The brevity and immediacy of platforms like Twitter and 

Instagram necessitate concise and impactful language to capture attention. In this digital 

landscape, media text takes the form of hashtags, memes, emojis, and viral content. These 

micro-messages can spread rapidly and shape public discourse, impacting social and political 

movements. 

Conclusion. The language of media text holds incredible influence over public 

discourse and individual attitudes. It shapes our understanding of events, influences our 

decisions, and contributes to the fabric of our society. By developing media literacy skills, 

questioning biases, and critically analyzing the language used in media text, we can become 

active participants in shaping a media landscape that is responsible, inclusive, and conducive 

to informed and engaged citizenship. The language of media text holds tremendous power. It 

can persuade, inform, and shape our understanding of the world. As we navigate the digital 

landscape, it is essential to recognize the persuasive nature of media language, critically 

evaluate the information presented, and actively seek diverse viewpoints. Developing media 

literacy skills empowers us to navigate the complexities of media text, making informed 
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decisions and contributing to a more informed and inclusive society. In the quest for increased 

viewership and online engagement, media texts often resort to clickbait and sensationalism. 

These tactics employ hyperbolic language, provocative headlines, and exaggerated claims to 

capture attention. Articles or videos may promise an exciting revelation or a shocking twist, 

but often fail to deliver substantive content. Sensationalism can distort facts, create fear or 

outrage, and perpetuate misinformation. It is crucial for media consumers to critically evaluate 

the veracity and reliability of information before forming opinions or taking action. 
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