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BOIII MYXAPPUP:

HcanoBa ®epysa TysKHuHOBHA

TAXPUP XAU'BATH:

07.00.00-TAPUX ®AHJ/IAPU:

HOngameB AuBap IJprameBdd - Tapux ¢aHaapu
JIOKTOpH, cHécud daHsap HoM30A4H, mpodeccop,
V36exkucton Pecny6siukacu [IpesugeHTH
Xy3ypujaru /laBiaT 601IKapyBU aKaZleMHUsCH;

MagsianoB YkTaM MaxmacabupoBUd - Tapux
danapu  gokTopH, mTpodeccop, Y36eKHCTOH
Pecnny6iukacu I[lpe3upgeHTH Xysypupaaru JlaBaat
O0LIKApyBH aKa/JleMUACH;

XaspaTkyJsioB A6pop - Tapux ¢aHJapu [JOKTOPH,
JIOLEHT, Y36eKUCTOH JaBiaT >Kax0H THJLIapH
YHHUBEPCUTETH.

TypcyHnoB PaBman HopmypaToBud - Tapux dpaHiapu
JIOKTOPH, Y30eKHUCTOH MUJJTUHA YHUBEPCUTETH;

XosukysnoB AxMapxoH boliMaxaMMaTOBHY — TapuXx

danmapy  JOKTOpM,  Y36ekucToH — Musmit
YHuBepcuteTy;
Fa6bpuanbsaH Codbsa MBaHOBHa - Tapux ¢anjapu
JIOKTOPH, JOLIEHT, Y36ekucron Musiini
YHuBepcHuTeTH.

08.00.00-UKTHCOAUET ®AH/IAPH:

KapsnbaeBa Pasa XokabaeBHa - HMKTHUCOAHET
dansapu goktopu, npodeccop, TOUIKEHT JaBjaT
HUKTHCOJUET YHUBEPCUTETH;

HacupxomxaeBa /[lunadppys CabuTxaHoBHA -
UKTUCOAUET  daHIapu  AOKTOpH, Tpodeccop,
TolwKeHT AaBIaT UKTUCOAUET YHUBEPCUTETH;
OCTOHOKYJI0B Azamar AbaykapuMoBUY -
UKTUCOAUET  daHIapu  AOKTOpH, mpodeccop,
TolKeHT MOJINS UHCTUTYTH;

Apa6oB Hypasu YpasnoBud - UKTUCOAMET daHIapH
Joktopy, npodeccop, CamapkaHj  JAaBJjar
YHUBEPCUTETH;

XypoiikyoB CagupanH KapuMoBUY — UKTUCOAUET
daHymapu  JOKTOpH, Ao0LeHT, TOIIKeHT [AaBJjaT
UKTUCOAUET YHUBEPCUTETH;

A3usog lllep30oJ YKTaMOBUY - UKTUCOAUET paHIapu
JIOKTOpPH, [JIOLEHT, Y306ekucrtoH Pecnyb6ankacu
BoXX0Ha MHCTUTYTH;

XoxkaeB A3u3xoH CauJaJ0XOHOBUY — HKTHCOAUET
dansapu gokTOpH, AoueHT, PapFoHa MOJUTEXHUKA
WHCTUTYTHU

XoJsioB AkTaM XaTaMOBHY — UKTUCOAUET daHIapu
6yinya ¢ancada goktopu (PhD), ponenr,
V36exucron Pecny6mkacu [Ipe3useHTH
Xy3ypugaru /laBiaT 601IKapyBH aKaJAeMUsICH;
[MagueBa /Jlungopa XaMuAOBHA - UWKTUCOLUET
dannapu 6yinya gascada gokropu (PhD), nouenT
B.6, TOIIKEHT MOJIMA UHCTUTYTH;

[MakapoB KysamaT AwWMWpPOBUY - UKTUCOLUET
daHsapu HOM304M, [JOLEHT, TOLIKeHT axOopoT
TEXHOJIOTUAJIAPHA YHUBEPCUTETH

09.00.00-PA/ICADPA PAHJIAPHU:

XakuMoB Hazap XakumoBuY - dpasicada dansapu
JoKTopH, npodeccop, TOUIKEHT AaBJaT UKTUCOAUET
YHUBEPCUTETH;

AxmunukoB  Kypaboit - pancadpa  dansapu
JIOKTODH, npodeccop, CamapkaHj  JaBJjat
YHUBEPCUTETH;

FaitoynsnaeB Otabexk MyxammajueBud - dascada
¢dannapu gokropy, npodeccop, CamapkaHz JaBjaaT
YeT TUJIJIAp UHCTUTYTH;

CanpoBa KaMousia YckaH6aeBHa - pasicada daHntapu
Joktopy, “Tashkent International University of
Education” xankapo yHHUBepCUTETH;

XomuMxoHOB MyMuH - pasicada daHsmapu J0KTOPH,
JoueHT, ’Kr33ax nejlarornka UHCTUTYTH;

Vpokosa Oiicynys amonuaguHoBHa - dascada
daHsapu  JOKTOPH, [OLEHT, AHAMXKOH JaBjaT

TUGOUET  HMHCTUTYTH,  MKTUMOMH-ryMaHUTap
dansap kadeapacu Myaupy;
HocupxomxaeBa  ['yiHopa — A6aykaxxapoBHa —

dancada dannapu HoM30A4u, JAoLeHT, TOIIKEHT
JlaBJIaT IOPUAUK YHUBEPCUTETH;

Typaues Bexpy3 CobupoBud - pascada dangapu
oyiinya dpancada gokropu (PhD), nouent, Byxopo
JlaBJIaT YHUBEPCUTETH.

10.00.00-PH/10JIOTHA PAHJIAPH:

AxmenoB Oiibek Camop6aeBu4 - ¢uJosorus
¢dansapu goKTOPH, Npodeccop, Y36eKUCTOH AaBJaT
»KaXOH TUJIJIAPU YHUBEPCUTETH;

KyuumoB Ulyxpat HopkusuysoBu4y - ¢usosorus
daHsapu JOKTOpH, [AOLEHT, TOUIKeHT JaBJjaT
IOpUJUK YHUBEPCUTETH;

Xacanos lllaBkaT AxazioBuY - ¢ustosorus GpaHaapu
JoKTopy,  mnpodeccop, CamapkaHz  fgaBjat
YHHUBEPCUTETH;

BaxpoHoBa [Juipa6o KenguépoBHa - ¢usosorus
daHsapu fOKTOPH, Tpodeccop, Y36eKUCTOH AaBJaT
»KaXOH TUJIJIAPU YHUBEPCUTETH;

MupcanoB Fait6ynno Kyimypogosuu - ¢usosorus
dansnapu gokropy, npodeccop, CaMapKaHz JaBjaaT
YeT TU/IJIap UHCTUTYTH;

CamaxytauHoBa Mymappad HWcamyTauHOBHA -

dunosorus paHsapu HOM30H, AoueHT, CaMapKaH/
JlaBJlaT YHUBEPCUTETH;
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KyukapoB Paxman YpmaHoBu4 - ¢uoorus
daHsapu HOM30AH, AOIeHT B/6, TOKeHT AaBaaT
I0PU/IUK YHUBEPCUTETH;

OHycoB MaHcyp A6ayninaeBud - QUIOJIOTHUSA
dannapy HoM3ogu, Y3bekucTtoH Pecny6/ukacu
[Ipeaugentu xysypugaru JasiaT 6olIKapyBU
aKaJIeMHUsICH;

CaugoB Yayroek ApunoBud - ¢uaosnorusa danaapu
HOM30ZHM, JOLeHT, Y36eKHCTOH Pecny6/uKkacu
[Ipeaugentu xysypugaru JaBiaaTt 6olIKapyBU
aKaJIeMHSICH.

12.00.00-1OPH/JUK ®AHJ/IAP:

AxmenmaeBa Masioga AxaTOBHA -  HOPUJAMK
dannap gokropu, npodeccop, TouUIKeHT AaBaaT
IOPUJUK YHUBEPCUTETH;

MyxuTtauHoBa ®upio3a A6AypallnioBHA — PUIUK
dannap gokropu, npodeccop, ToumkeHT AaBaaT
IOPUJUK YHUBEPCUTETH;

JcanoBa 3amupa HopmypoToBHa - opuuK $aHIap
JoKTopH, npodeccop, Y36ekucTon Pecny6aukacuza
XU3MaT KypcaTraH IOpPUCT, TOWIKeHT JaBJaT
IOPUJUK YHUBEPCUTETH;

XampokysnoB baxoaup MamamapudoBuY - IOpUAUK
dannap pgoktopw, mnpodeccop B.6., KaxoH
WKTUCOAUETH Ba AUILJIOMATHUS YHUBEPCUTETH;
3ynduxkopoB Ilep3ox XyppaMoBUY - HOPUIHUK
danmap  gokTopH, mpodeccop, Y36eKHUCTOH
Pecny6inkacu Kamoar XaBQCUBJIUTH
VHUBEPCUTETH;

XaniuToB XymBakT Canap6aeBud - 0pUAUK paHaap
JOKTOpH, mpodeccop, ¥Y36exucToH Pecny6imkacu
[lpesuseHTy xy3ypugaru JaeiaT GolKapyBU
aKaZleMHUsICH;

AcapoB lllaBkaT FaibysiaeBuY - WOPUAUK daHIAp
JIOKTOpH, [IOLIeHT, Y36eKMCTOH Pecmy6ukacu
[lpesupeHTn xy3ypugarud JlaBjaT GOIIKApyBH
aKa/leMusicy;

YTemypaToB MaxMyT AXHMypaTOBUY - HOPHUAUK
daunynap HoM3oau, npodeccop, TOWIKEeHT AaBjaT
I0pU/IUK YHUBEPCUTETH;

CanipynnaeB Illax3on  AMMXaHOBUY —  IOPUJAMK
dansap Homsoau, npodeccop, TOIIKEHT JaBjaT
IOPU/IUK YHUBEPCUTETH;

XakumoB Komus BaxTusipoBu4 - OpUAMK daHIap
JOKTOpPH, /JOLleHT, TOUIKEHT JaBJaT HPUAUK
YHUBEPCUTETH;

HOcynos Capgop6ek baxoaupoBud - HOPUINK
danmap [JgokTopH, [JgoueHT, TOWKEHT JaBjiaT
IOPU/IUK YHUBEPCUTETH;

AmvupoB 3adap AkTamMoBUY - WOpUAMK aHIAp
6yiiya dancada mgoktopu (PhD), V3Gexucron
Pecny6sinkacu Cyabsinap 0JI1i KeHrauu
xy3ypugaru Cyabsijiap oJTMi MaKTabu;

Kypaes llep3oxn HOnpameBuy - wpuAuk danHmap
HOM30/H, [JoueHT, TOIKeHT JaBjaT OPUAHK
YHUBEPCUTETH;

BabamxaHoB ATabek /laBpOHOEKOBUY - HOPUJUK
daHsap HOM30JM, [JOLEHT, TOIIKEeHT JaBJjaT
IOPUAUK YHUBEPCUTETH;

PaxmatoB Jnép XKymaboeBuY - 10puUAUK ¢aHIap
HOM30/11, TOIKEHT JaB/aT WPUAUK YHUBEPCUTETH;

13.00.00-IIEJAT'OTHKA ®AHJ/IAPH:

XamumoBa JuibJapxoH YpUHO60eBHA — MeJlaroruka
dansapu gokrtopu, npodeccop, TomkeHT AaBjaT
IOpUAUK YHUBEPCUTETH;

H6parumosa 'ysiHOpa XaBa3aMaToOBHA - MeJjaroruka
dansapu gokrtopu, npodeccop, TomkeHT AaBjaT
UKTUCOAUET YHUBEPCUTETH;

3akupoBa ®Pepysa MaxmyzoBHa - meJaroruka
dansnapu JIOKTOpPH, TolKeHT axbopoT
TEXHOJIOTUSIIAapU  YHUBEPCUTETH  Xy3ypHJaru
nejaroruk KaJZijpJlapHd KailTa Talépsaam Ba
YJIapHUHT MaJlaKaCHHU OLIMPUII TAPMOK, MapKa3y;

KaromoBa Hacuba AmypoBHa - mejaroruka
dannapu jokrtopu, npodeccop, Kapmu jasiaar
YHUBEPCUTETH;

TarinanoBa Illoxupa 3aliHMeBHa - IeJaroruka
daHapy LOKTOPH, LOLEHT;

Kymanuészosa Myxaié ToxueBHa - mNeAaroruka
daHsapu AOKTOpH, JOLIEHT, Y30eKUCTOH JaBjaT
YKaXxOH TUJIJIapU YHUBEPCUTETY;

H6paxumoB CaHkap YpyHOGaeBUdY - mejaroruka
dansapu JokTopu, HKTHCOAMET Ba mNeJaroruka
YHUBEPCUTETH;

’KaBaueBa llaxHo3a baxogupoBHa - mnejarorvka
dannmapu 6yiimya dancada goxtopu (PhD),
CamapkaHp laBjaT yHUBEPCUTETY;

Bo6omypoToBa JlatodaT JsMypoaoBHA -
nejarorvka ¢ansapu 6yhuda ¢ascada AOKTOpHU
(PhD), CamapkaHA faBJjaT yHUBEPCUTETH.

19.00.00-[ICUX0/IOTHA ®PAHJIAPH:

KapumoBa Bacuia MamMaHOCMpOBHA - NCUXO0JIOTUA
danapu foktopy, npodeccop, Husomuit Homuaru
ToulkeHT AaB/aT Nejaroruka yHUBepCUTETH;

XaitutoB Oitbek JuboeBud - KucMoHU# Tapbus Ba
cnopT 6yinya MyTaxacCUCJapHU KalTa TahépJall
Ba MaJIaKaCHHMW OLIMPHUII MHCTUTYTH, NCUXOJIOTUSA
danHsapu gokTopH, mpodeccop

YMmapoBa Ham6axop [llokupoBHa - NCHUXOJIOTUS
dansapu fokTopH, JoueHT, Husomuit Homujaru
TomkeHT [JaBjaT MNejaroruka yHHUBEPCUTETH,
Awmasnuit ncuxosoruscu kadeapacu Myaupy;

AtabaeBa Hapruc bBatupoBHa - mcuxoJorus
dansapu fokTopH, JoueHT, Husomuit Homuparu
ToukeHT AaB/iaT Nejaroruka yHUBepCUTETH;

[llamiieToBa AmxuMm KapamagauHoBHa -
MICUXO0JIOTUS dansapu JIOKTOpH, JIOIIEHT,
V36ekucron JaBJaT JKaXoH TUJLJIApU
YHUBEPCUTETH;
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Kopupos 06up CadapoBud - ncuxosiorusi dpanaapu
noktopu (PhD), Camapkanz Bunosit UMB Tu66uéT
6YJIMMH IICUXO0JIOTUK XU3MaT OOLIIUFU.

22.00.00-COLHOJIOTHA PAHJIAPHU:

JlatunoBa Hogupa MyxTapKaHOBHA — COLMOJIOTUS
dannapu  JgokTopu, npodeccop, Y306eKUCTOH
MWLM YHUBEPCUTETH Kadeapa My IUpY;

CeuTtoB Azamar IIy1aTOBHY - coLpo/I0THs daHaapU

JoKTopH, mnpodeccop, Y36eKUCTOH  MUJJIUHR
YHUBEPCUTETH;

ComnukoBa llloxuma MapxaGoeBHa - COLIMOJIOTHSA
dansapu  AoKTOpH, Tmpodeccop, Y36eKUCTOH
XaJIKapo UCJIOM aKaleMUSICH.

23.00.00-CHECHUH ®AHJIAP

HazapoB Hacpuaaun ATtaky/oBud —cuécuid daHiap
noktopy, dpasicadpa daHsmapu JoKTopH, npodeccop,
ToUKeHT apXUTEKTYypa KYPUIULI UHCTUTYTH;
ByTaeB YcMoHk0H XalpyJsiaeBUY —cuécuit dpaHsap
JLOKTOpH, JIOLIEHT, V36ekucTon MUJLIUA
yHUBepcUTeTH KadeZpa MyAUDH.

OAK PyiixaTu

Maskyp xxypHas Bazupsiap Maxkamacu xy3ypugaru Oyniui atrecranus komuccusicu PaécatuHunr 2022
v 30 Hos6paru 327 /5-coH Kapopu GU/IaH Tapux, UKTUCOAMET, dasicada, Ppusiosiorus, OpUIUK Ba
nejarorvka gpaHaapu 6yinda WIMUN gapaxaap 6yinda gyuccepTalysiap aCOCUNA HATKAJTapHUHU 40Tl
3TUILI TaBCUs 3TUJITaH UWIMHUH HallpJap pyixaTura KUpUTUITaH.

WkTUMoOu-ryMaHUTAp PpaHIaPHUHT
A0J13ap6 MyaMMOoJIapu”~ 3JIEKTPOH
KypHasn 2020 kui 6 aBryct KyHu 1368-
COHJIYM TYBOXHOMa OUJIaH JaBJaT
pyHxaTUra oOJIMHIaH.

Myaccuc: “SCIENCEPROBLEMS TEAM”
MacCbhbyJUATH YEeKJaHTaH KaMUSTH

TaxpupuaT MaH3WJIM:

100070. TowkeHT Wwaxpu, Akkacapou
TyMmaHy, Knuuk bemérou kydacu, 70/10-
yH. JJIEKTPOH MaH3UJI:
scienceproblems.uz@gmail.com

Bors1aHu y4yH TesiedoHIap:
(99) 602-09-84 (telegram).
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THE ROLE OF IDIOMS IN ENHANCING BUSINESS COMMUNICATION: A STUDY ON THE
USAGE OF IDIOMS IN BUSINESS LETTERS

Abstract. The article provides a brief overview of a study on the usage of idioms in business letters. The
study employed a literature review, analyzed business letters, and conducted a survey to identify the key benefits
and drawbacks of using idioms in business letters, as well as the factors that influence their appropriateness. The
results revealed that while idioms can make business letters more interesting and engaging, overusing or misusing
them can lead to confusion. Appropriateness depends on several factors, including the reader's culture and
language, the context, and the purpose of the letter. The study suggests guidelines for using idioms judiciously and
appropriately to enhance the effectiveness of business communication. The findings can inform business
communication practices, helping writers create more effective and engaging business letters.

Keywords: business letters, business idioms, general idioms, cultural background, business
communication

ATaeBa I'yipyexpa baxTnopoBHa
TamkeHTCKUI rocyiapCTBEHHBINM TPAHCIIOPTHBIM YHUBEPCUTET

POJIb UIUOM B YJIYYIIEHUH AEJI0OBOI'O OBIEHUA: UCCJIEAOBAHHUE
HCIIOJIb30BAHUA UAUOM B AEJIOBbLIX IMCbMAX

AHHOTaHI/Iﬂ. B craTbe npeaocTaBJ/ieH KpaTKI/Iﬁ O630p HCCJieJOBaHUA IIO HMCIIOJIb30BAHHWIO HJHWUOM B
A€eJIOBBIX ITMCbMax. B Xo4e uccjienoBaHuda ObLJI HCIOJIb30BaH 0630p JINTEPATYpbl, IPOAaHAJIM3UPOBAHLI [€JI0Bble
MUCbMa U MPOBeZEeH OMPOC C LieJIbIO BbIABJIIEHHUA OCHOBHBIX NPEUMYIIECTB U HEJOCTATKOB MCIIOJIb30OBAHUA HAUOM
B 1€JIOBBIX IMCbMAX, a TaAKXe (l)aKTOpOB, BJIMAKOIINUX HA UX YMECTHOCTb. Pe3yanaTbl IMMOKa3aJik, 4YTO XO0TA HANOMBI
MOTYT AeJlaTb AeJIOBblE€ IMMCbMa 6oJiee HHTEPECHbIMU W NPUBJIEKATEJIbHBIMHU, HX YpE€3MepHOe UCIO0J/Ib30BaHUE
HWJIX HEeNIPaBUJIbHOE MPHUMEHEHHEe MOXKeT NMPHUBECTU K HEAONMOHUMaHHIO. YMeCcTHOCTb 3aBUCUT OT HECKOJbKUX
q)aKTOpOB, BKJIOYadAd KYJIBTYPy W A3bIK 4YUTATEJid, KOHTEKCT W LeJib IHCbMa. I/ICCJ'Ie,E[OBaHl/Ie npejJjiaraeT
peKkoMeHZauu1u 1m0 OCMOTPUTEJbHOMY HW YMECTHOMY HCIOJIb30BAHUIO HWAHWOM C LeJibl0 TOBbIIIEHUSA
3(1)(1)8KTI/IBHOCTI/I A€eJI0BOTro O6I.LLEHI/I${. HO}'Iy‘{eHHbIe pe3yabTaThbl MOTYT CTAThb OCHOBOH AJIA IPAaKTHUKU 4eJI0OBOTro
OGH.IeHI/IH, nomoragd nmucaTtejidM Co31aBaTb 6osiee Bq)(beKTI/IBHbIe W MMpHBJIEKaTeJIbHbIE eJI0OBbI€ TMCbMa.

KiroueBblie cj10Ba: A€JIOBbIE€ ITMCbMa, 6H3HeC HUIWOMBI, KyﬂbTyprIﬁ KOHTEKCT, aeJioBoe 06I.LleHI/Ie

Ataeva Gulchexra Baxtiyorovna
Toshkent davlat transport universiteti

ISHBILARMONLIK MULOQOTINI TAKOMILLASHTIRISHDA IDIOMALARNING O'RNI:
BIZNES YOZISHMALARDA IDIOMALARDAN FOYDALANISH

Annotatsiya. Maqolada ish xatlarida idiomalarning qo'llanilishi bo'yicha tadqiqotning gisqacha sharhi
keltirilgan. Tadqgiqot jarayonidamavzuga oid adabiyotlar ko'rib chiqildi, ish yuritishga va biznesga oid xatlar tahlil
qilindi hamda qo’llaniladigam biznes idiomalardan foydalanishning asosiy afzalliklari va kamchiliklarini yoritib
berildi, shuningdek ularning maqgsadga muvofiqligiga ta'sir qiluvchi omillarni aniglash uchun so'rov ham
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o'tkazildi. Natijalar shuni ko'rsatdiki, idiomalar biznes maktublarini yanada qiziqarli va jozibador qilishiga
garamay, ularni haddan tashqari ishlatish yoki noto'g'ri ishlatish chalkashliklarga olib kelishi mumkin. Muvofiglik
bir gancha omillarga, jumladan, o‘quvchining madaniyati va tiliga, kontekstga va xatning magsadiga bog'iq.
Tadqgiqot ishbilarmonlik muloqoti samaradorligini oshirish uchun idiomalardan ogilona va to'g'ri foydalanish
bo'yicha ko'rsatmalarni taklif giladi.

Kalit so’zlar: ishbilarmonlik xatlari, biznes idiomalar, madaniyat asoslari, biznes muloqot

DOI: https://doi.org/10.47390/SPR1342V414Y2024N30

1. Introduction. The field of phraseology has emerged as a distinct branch of
linguistics. Though not much time has passed, its history traces back to the earliest stages of
language development. According to scholarly research, phraseological units appeared
alongside language itself and evolved in conjunction with it. However, the societal perception
of their significance has varied across different epochs.

Phraseology relatively recently emerged as an independent discipline within linguistics.
Its formation is closely linked to the contributions of renowned linguists. It is worth noting that
V. V. Vinogradov, N. N. Amosova, and A. V. Kunin made invaluable contributions to addressing
pertinent issues in phraseology, thus paving the way for further research endeavors.

In Uzbek linguistics, several studies have been conducted on the linguistic nature of
phraseology, lexical-grammatical peculiarities, as well as the translation of phraseology in
literary works and issues pertaining to interlingual translation. In this regard,Uzbek scholars
such as Sh. Rakhmatullaev, B. Yoldoshev, A. Mamatov, S. Mirzakulov, Sh. Abdulloev, N.
Ormonova, and D. Khoshimova have conducted a series of investigations. Recently, studies in
the field of Uzbek phraseology have seen further development, leading to resolutions of
phraseological, phraseographic, and translational issues [1: 10-20 p]. Although the phraseology
of the Uzbek language is to some extent reflected in the five-volume "Annotated Dictionary of
the Uzbek Language" (2006-2008) and the one-volume "Uzbek-Russian Dictionary” (1988), it
cannot be said that all expressions in the Uzbek language are considered in these dictionaries
[1: 8 p.]. In terms of the history of studying phraseologisms, although the term "phraseology”
comes from the word "phrase”, originally in Turkology this term was used to express different
meanings [15:28 p.]. Mirza Kazimbek (1802-1870), a Turkologist who lived in the 19th century,
based on the traditions of that time, used the word "phrase" in the sense of a sentence, a
statement, as well as in other written visual grammars, as in Russian.

These resolutions include structural-semantic analysis of phraseological synonyms in
the Uzbek language, conferences, monographs, and educational practices dedicated to issues of
literary translation. They have studied collocations in Uzbek and Russian languages from a
comparative and practical perspective.

Significant progress was made in the intensive study of phrase combinations of Turkic
languages over the next 30-40 years. During this period, such works as S.N. Muratov's "Standing
Phrases in Turkish Languages" and Sh. U. Rakhmatullaev's "Some Issues of Uzbek Phraseology"
(1966) were created. As in Russian linguistics, in Turkology there still exists a narrow and
broad understanding of phraseology [18:45 p.]

M. Sodikova and M. Abdurakhimov have created bilingual phraseological dictionaries
and provided practical guidance for translators. Meanwhile, scholars like Zh. Sharipov and G.
Salomov, engaged in the theory of translation studies, an integral issue in Uzbek linguistics,
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have authored a series of monographic studies. In his works, G. Salomov has employed terms
such as "phraseological collocation,” "
distinguish these linguistic units from proverbs and sayings [10:17-32 p].

At the same time, Karakalpak linguists have undertaken a series of research works
addressing theoretical and practical issues in phraseology. Notable among these are the
scholarly endeavors of J. Eshbaev, T. Jumamuratov, G. Aynazarova, B. Yusupova, A. Pirniyazova,
Zh. Tanirbergenov, and G. Allambergenova. Nevertheless, studying their usage in literary texts
through the examination of idioms in works by various authors is considered one of the crucial
areas of inquiry [17: 15-18 p.]

In recent decades, there has been a sharp increase in interest in studying business
language as a projection of a natural worldview. The problem of understanding is being put at
the forefront of international communication. The study of phraseological units as language
units that most vividly reflect the national characteristics of the culture of people who speak
this language is important in connection with the striving for adequate understanding in the
context of developing contacts in the field of business. Every day, millions of people around the
world use English in various aspects of business, related to buying or selling, or in a broader
sense, exchanging and using resources and opportunities. In business, people combine their
efforts to achieve goals that they could not achieve alone, using the language of commerce,
finance, industry, providing goods and services, etc. In the business environment of
intercultural discourse in Anglo-Russian communication, universal phraseological units of both
languages are mainly used, which indicates the interpenetration of languages and cultures, as
well as the international character of the modern business world. Business texts, like any
others, should not be viewed as isolated phenomena, but as phenomena directly related to
linguistic reality, therefore, as business units of discourse.

Business communication is a critical component of any successful organization. Effective
communication helps to establish trust, build relationships, and achieve business objectives. In
the corporate world, business letters are a common mode of communication. They are used to
convey important messages, establish professional relationships, make requests, and many
more. However, writing effective business letters can be challenging, especially when it comes
to choosing the appropriate language for the context.

One aspect of language that can be confusing for many writers is the use of idioms.
Idioms are phrases or expressions whose meanings cannot be understood from the literal sense
of the words. They are used to convey a message in a concise and memorable way. The usage
of idioms can be a powerful tool in enhancing the effectiveness of business communication.
However, it is important to use them judiciously and appropriately as overusing or misusing
them can lead to misinterpretation and confusion.

The usage of idioms in business letters is a topic that has been gaining attention in recent

idiom," and "expression” interchangeably, attempting to

years [16: 345-356 p.]. The goal of this study is to explore the usage of idioms in business letters
and their impact on communication. The study is conducted using review existing literature on
the topic, analyze the data obtained, and provide insights and recommendations for the
effective usage of idioms in business letters.

In terms of the types of business letters that are accepted more in real life, it depends on
the context and purpose of the letter. For example, a formal business letter such as a job
application or a legal document is typically expected to be written in a more formal and
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professional tone. On the other hand, customer service letters or sales pitches may benefit from
a more engaging and conversational tone.

In a study conducted by the University of Cambridge [5:16 p.], it was found that the tone
of a business letter can have a significant impact on the reader's perception of the message and
the company. The study analyzed a set of business letters and found that letters with a positive
and personalized tone were more likely to receive a favorable response from the reader
compared to letters with a negative or generic tone.

In terms of specific examples, companies such as Zappos and Southwest Airlines are
known for their customer service letters that use a friendly and conversational tone [4: 78 p.].
These letters often include personal touches such as the customer's name and specific details
about their situation or request. This personalized approach has been shown to increase
customer satisfaction and loyalty.

The study is important as effective business communication is crucial for the success of
any organization. Poorly written business letters can have a negative impact on the
communication and relationship between the sender and receiver. The usage of idioms in
business letters can be a powerful tool in enhancing the effectiveness of business
communication [7:45 p.]. However, it is important to use them judiciously and appropriately,
taking into consideration the context and the reader.

In the following sections, we will provide a detailed description of the methodology used
in our study, the results obtained, and our conclusions and recommendations for the effective
usage of idioms in business letters. Our findings can inform business communication practices,
helping writers to create more effective and engaging business letters.

2. Methodology. We analyzed academic articles, books, and online resources to identify
the key benefits and drawbacks of using idioms in business letters. The literature review helped
us to understand the various ways in which idioms can be used in business letters and the
impact they can have on the reader.

To supplement the literature review, we analyzed several business letters that
effectively utilized idioms. We examined their impact on the reader and the context in which
they were used. This analysis helped us to identify patterns and trends in the usage of idioms
in business letters.

We also conducted a survey of 200 participants to understand their perceptions of the
usage of idioms in business letters. It is important to note that the survey was conducted online,
and participants voluntarily chose to take part in it. None of the participants were forced or
compensated for their participation. The participants were asked to rate their level of
agreement with statements about the usage of idioms in business letters on a scale of 1 to 5.
The survey was designed to elicit responses about the appropriateness of using idioms in
various contexts, the impact of idioms on the reader, and the cultural and language factors that
influence the usage of idioms in business letters.

The participants were recruited using convenience sampling from various industries
and professions. The sample consisted of individuals with varying levels of education,
experience, and cultural backgrounds. The survey was administered anonymously, and the
results were analyzed using statistical software.

The data obtained from the literature review, business letters, and survey were analyzed
to identify the key benefits and drawbacks of using idioms in business letters. We also examined
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the factors that influence the appropriate usage of idioms in business letters, such as the context
and the reader's culture and language. We used statistical analysis to identify patterns in the
survey data and draw conclusions about the participants' perceptions of the usage of idioms in
business letters.

Overall, the methodology used in this study provided us with a comprehensive
understanding of the usage of idioms in business letters and their impact on communication.
By analyzing existing literature, business letters, and survey data, we were able to identify key
patterns and trends in the usage of idioms in business letters.

3. Results

3.1. Survey: Idioms and Effective Communication. Our review of literature revealed
that the use of idioms in business letters can have several benefits. Firstly, they can make the
language more interesting and engaging, which can help to capture the reader's attention and
maintain their interest. Secondly, they can convey complex ideas and concepts in a concise and
memorable way, making the message more impactful. Thirdly, they can convey a sense of
camaraderie and familiarity, which can help to establish a positive relationship with the reader.

While the use of idioms in business letters can have several benefits, there are also
potential drawbacks to consider. Firstly, overusing idioms or using them inappropriately can
lead to confusion and misinterpretation. This can negatively impact the message being
conveyed and damage the relationship between the sender and the recipient. Secondly, idioms
may not be universally understood or may have different meanings in different cultures. This
can lead to misunderstandings and may even be perceived as offensive or disrespectful [6:65
p.]. Lastly, the use of idioms may come across as unprofessional or inappropriate in certain
contexts, such as in formal business letters or when communicating with individuals who are
not familiar with the language or culture[8:689-697p.].

Our survey revealed that 72% of the participants believed that the usage of idioms in
business letters is acceptable, while 28% believed that they should be avoided.

Table 1. Attitudes towards usage of idioms in business letters

Statement Percentage of Participants

Usage of idioms in business letters is acceptable  |72% (144 participants)

Idioms in business letters should be avoided 28% (56 participants)

Percentage of participants who believed that the usage of idioms in business letters is
acceptable:

e Number of participants who agreed with the statement: 72% of 200 = 0.72 x 200 = 144

e Number of participants who agreed with the statement: 28% of 200 = 0.28 x 200 = 56

The participants who were in favor of using idioms stated that they make the language
more interesting and engaging, while those who were against them believed that they could be
misunderstood and lead to confusion. The survey data also revealed that the appropriateness
of using idioms in business letters depends on several factors, including the reader's culture
and language, the context, and the purpose of the letter.

Table 2. Summary of survey results on attitudes towards usage of idioms in business letters
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Mean Standard
Statement R
Score Deviation
Business idioms make business letters more engaging 4.2 0.8
General idioms can cause confusion in business letters 3.3 1.1
No idioms make business letters too formal 3.7 0.9
It's important to consider the reader's cultural background when A 0.6
using idioms in business letters ' '
Business idioms are more effective than general idioms in 41 0.7
business letters ' '

The table shows the mean score and standard deviation for each statement on a scale of
1 to 5, where a higher score indicates a stronger agreement with the statement. The results
suggest that the participants generally agreed that using idioms can make business letters more
engaging, and that it's important to consider the reader's cultural background when using
idioms. However, they were more divided on the effectiveness of general idioms and the
formality of letters with no idioms. Overall, these findings provide further support for the
importance of carefully considering the usage of idioms in business letters to ensure effective

communication.

Here is an explanation of each statement and its corresponding mean score and standard
deviation:

1. Idioms make business letters more engaging (mean score = 4.2, standard

deviation = 0.8): This statement received a relatively high mean score, indicating that the
majority of participants agreed that using idioms in business letters can make them more
engaging. The standard deviation of 0.8 suggests that the ratings were relatively consistent
among the participants.

2. General idioms can cause confusion in business letters (mean score = 3.3,
standard deviation = 1.1): This statement received a lower mean score than the first statement,
indicating that the participants were less likely to agree with it. The higher standard deviation
of 1.1 suggests that the ratings were more variable, with some participants strongly agreeing
and others strongly disagreeing with the statement.

3. No idioms make business letters too formal (mean score = 3.7, standard deviation
= 0.9): This statement received a moderate mean score, indicating that the participants were
somewhat divided on the issue. The standard deviation of 0.9 suggests that the ratings were
relatively consistent among the participants, but not as much as the first statement.

4. It's important to consider the reader’s cultural background when using idioms in
business letters (mean score = 4.5, standard deviation = 0.6): This statement received the
highest mean score of all five statements, indicating that the majority of participants agreed
that considering the reader's cultural background is important when using idioms in business
letters. The low standard deviation of 0.6 suggests that the ratings were relatively consistent
among the participants.

5. Business idioms are more effective than general idioms in business letters (mean
score = 4.1, standard deviation = 0.7): This statement received a relatively high mean score,
indicating that the majority of participants agreed that business idioms are more effective than
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general idioms in business letters. The standard deviation of 0.7 suggests that the ratings were
relatively consistent among the participants.

Overall, this table provides insight into the participants' attitudes towards the usage of
idioms in business letters, and highlights some of the factors that may influence their
effectiveness. The mean scores and standard deviations can be used to identify which
statements were most widely agreed upon, and which ones had greater variability in the
participants' ratings.

3.2. Second practical Experiment. To further investigate the impact of idioms on
business letters, we conducted a practical experiment where we wrote two different business
letters with the same content but with different types of language. The first letter was written
without idioms, the second letter was written with business idioms.

The content of the first letter without idioms was as follows:

"Dear valued customer,

Thank you for choosing our services and for your ongoing support. We understand the
value of time and aim to align with your project requirements as quickly as possible. Our team has
effective plans in place to guarantee timely delivery and a high-quality product. We will keep you
updated throughout the process and address any concerns you may have.

The content of the second letter with idioms was as follows:

"Dear valued customer,

We appreciate your continued business with us and understand that time is of the essence.
That's why we want to ensure that we are on the same wavelength regarding your project
requirements and can hit the ground running. We have some irons in the fire to ensure that we
meet your expectations and deliver a quality product. We will keep you in the loop [11] throughout
the process so that you can rest assured that we are on top of it.

These letters were given to survey applicants to explain the meaning of the content. The
responses to the first letter without idioms was immediate, with the customer expressing
appreciation for the engaging language and enthusiasm for working with the company [12: 13-
27 p.]- However, there were some challenges in explaining the second letter, which contained
idioms, and the customer expressed confusion and a lack of understanding of the language used.

These results suggest that the usage of idioms in business letters can have a significant
impact on the reader's perception of the message and the company [13:97-112 p.]. The usage
of general idioms or overuse of idioms can lead to confusion and a lack of understanding, which
can negatively impact the effectiveness of the message.

Therefore, it is important for writers to carefully consider the appropriate usage of
idioms in business letters and choose them judiciously based on the context and the reader's
culture and language. By following these guidelines, writers can create effective and engaging
business letters that achieve their intended purpose.

3.3 Analysis of the idioms used in the letters presented in section 3.2
In the first letter with special business idioms, there are several idioms used [3:15-45p.],
[8:38 p.]:

. " time is of the essence”: This idiom means that means that time is extremely
important and should be considered a top priority.
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. "on the same wavelength": This idiom means to be in agreement or understanding
with someone else.

" hit the ground running": This is a common idiom that means to start a project or task
with great energy and enthusiasm, without any hesitation or delay.

. "have some irons in the fire ": This idiom means to have multiple projects or tasks
that one is working on simultaneously, or to have multiple options or opportunities available.

. "to keep somebody in the loop ": This idiom means to keep someone updated and
informed about a situation or project.

. "to be are on top of something ": This idiom to be in control and well-informed
about a situation or task.

In the third letter without idioms, the language is straightforward and simple, with no
figurative language or expressions.

Overall, the use of idioms in the first and second letters adds a level of creativity and
nuance to the language, making the message more engaging and memorable. However, it is
important to use idioms appropriately and judiciously, depending on the context and the
reader's cultural and linguistic background [2:25 p.]

4. Conclusion. Idioms are expressions that are unique to a particular language or
culture and cannot be understood simply by looking at the individual words. They often carry
a deeper meaning or cultural significance and are used as a form of shorthand in
communication. However, when writing for a global audience or in a professional setting, it is
important to avoid using idioms as they may not be understood and can come across as trite
and informal. This is especially crucial when communicating with non-native speakers of the
language, as idioms can be difficult to interpret or may not exist in their own language.
Furthermore, using idiomatic phrases can create a barrier to effective communication and may
lead to misunderstandings or confusion [9:689-697 p.].

Additionally, idiomatic phrases are often overused and can be seen as unoriginal. This is
because they are frequently used in everyday conversations and can become clichés over time.
As a result, relying on idiomatic expressions in writing can make the language seem less
professional and can weaken the impact of the message being conveyed. It is recommended to
come up with your own way of expressing your ideas to avoid relying on clichés and overused
phrases. This will not only make the language more interesting and original, but also help to
improve clarity and avoid misinterpretations. In conclusion, while idioms can be a useful form
of communication in certain contexts, it is important to be mindful of their usage and avoid
them in formal or professional writing. However, it is also important to note that the
appropriate usage of idioms may differ depending on the context of the business letter and the
reader's cultural and language background. Therefore, it is recommended that organizations
invest in training for their writers to improve their understanding of the appropriate usage of
idioms in business letters. This will not only improve the quality of communication but also
enhance the reputation of the organization. Overall, the findings of this study serve as a valuable
resource for organizations and individuals seeking to improve their business communication
practices.
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