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BOIII MYXAPPUP:

HcanoBa ®epysa TysKHuHOBHA

TAXPUP XAU'BATH:

07.00.00-TAPUX ®AHJ/IAPU:

HOngameB AuBap IJprameBdd - Tapux ¢aHaapu
JIOKTOpH, cHécud daHsap HoM30A4H, mpodeccop,
V36exkucton Pecny6siukacu [IpesugeHTH
Xy3ypujaru /laBiaT 601IKapyBU aKaZleMHUsCH;

MagsianoB YkTaM MaxmacabupoBUd - Tapux
danapu  gokTopH, mTpodeccop, Y36eKHCTOH
Pecnny6iukacu I[lpe3upgeHTH Xysypupaaru JlaBaat
O0LIKApyBH aKa/JleMUACH;

XaspaTkyJsioB A6pop - Tapux ¢aHJapu [JOKTOPH,
JIOLEHT, Y36eKUCTOH JaBiaT >Kax0H THJLIapH
YHHUBEPCUTETH.

TypcyHnoB PaBman HopmypaToBud - Tapux dpaHiapu
JIOKTOPH, Y30eKUCTOH MUJJTUHA YHUBEPCUTETH;

XosukysnoB AxMapxoH boliMaxaMMaTOBHY — TapuXx

danmapy  JOKTOpM,  Y36ekucToH — Musmit
YHuBepcuteTy;
Fa6bpuanbsaH Codbsa MBaHOBHa - Tapux ¢anjapu
JIOKTOPH, JOLIEHT, Y36ekucron Musiini
YHuBepcHuTeTH.

CaupoB CapBap ATabyJjo yf/ad - KaTTa WIMHUU
xoauM, UMoM TepMu3nii XxaJaKapo UJIMUK-TaAKUKOT
MapKasy, WJIMHH TaAKUKOTJIAp OYJIMMU.

08.00.00-UKTHCOAUET ®AH/IAPH:

Kapsiu6aeBa Pas XoxkabaeBHa - WKTHCOJUET
dansapu goktopu, npodeccop, TOUIKEHT JaBjaT
HUKTHCOJUET YHUBEPCUTETH;

HacupxomxaeBa /[lunadppys CabuTxaHoBHA -
UKTUCOAUET  daHIapu  AOKTOpH, mpodeccop,
TolKeHT AaBJAT UKTUCOLUET YHUBEPCUTETH;
OCTOHOKYJI0B Azamar AbaykapuMoBUY -
UKTUCOAUET  daHIapu  AOKTOpH, Hpodeccop,
TolKeHT MOJINS UHCTUTYTH;

Apa6oB Hypasu YpasnoBud - UKTUCOAMET daHIapH
Joktopy, npodeccop, CamapkaHj  JAaBJjar
YHUBEPCUTETH;

XynoiikynoB CagupauH KapuMoBUY - UKTUCOAUET
daHysapu  JOKTOpH, AoIeHT, TOIIKeHT [AaBJjaT
UKTUCOAUET YHUBEPCUTETH;

Asuzos lllep3o YKTaMOBUY — UKTUCOAUET paHIapu
JIOKTOpH, [JIOLleHT, Y36ekuctoH Pecny6iukacu
BoXxxoHa MUHCTUTYTH;

XoxkaeB A3u3xoH CauJaJ0XOHOBUY — HKTHCOAUET
dansapu gokTopH, AoueHT, PapFoHa MOJUTEXHUKA
WHCTUTYTHU

XosioB AkTaM XaTaMOBHY — UKTUCOAUET daHIapu
6yinya ¢ancada goktopu (PhD), pomenr,
Y36ekncToH Pecny6mkacu [Ipe3useHTH

xy3ypujaru JlaBjaaT 601IKapyBU aKaleMHUsICH;

MagueBa /Juapopa XaMuUAOBHA - UKTUCOLUET
daHsapu 6yinua ¢ascada goktopu (PhD), noueHTt
B.6, TOLIKEHT MOJIUS UHCTUTYTH;
[MakapoB KysamaT AwWMUpPOBUY - UKTUCOLUET
daHsapu HOM30A4M, AoueHT, TolmKeHT ax6opoT
TeXHOJIOTUS/Iapy YHUBEPCUTETU

09.00.00-PA/ICAPA PAHJ/IAPH:

XakuMoB Hazap XakumoBuY - dpasicada danapu
JoKTOpH, mpodeccop, TOUIKEHT AaBJAT UKTUCOAUET
YHUBEPCUTETH;

AxmunukoB  XKypaboit - dancapa  dansapu
JokTopy, mnpodeccop, CamapkaHJ  JaBjaT
YHUBEpPCUTETH;

FaitoynsnaeB Otabexk MyxammajueBud - dascada
¢dannapu gokropy, npodeccop, CamapkaHz JaBjaT
YeT TUJIJIAp UHCTUTYTH;

CanpoBa Kamosa Yckanb6aeBHa - ¢pasncada pannapu
foktopy, “Tashkent International University of
Education” xankapo yHUBepCUTETH;

XomuMxoHOB MyMuH - pasicada daHsmapu J0KTOpH,
JoueHT, ’Kr33ax nejlarornka UHCTUTYTH;

Vpokosa Oiicynys amonuaguHoBHa - dascada
daHsapu  JOKTOPH, [OLEHT, AHAMXKOH JaBjaT

TUGOUET  HMHCTUTYTH,  MKTUMOUH-ryMaHUTap
dannap kadeapacu Myaupu;
HocupxomxaeBa  ['yiHopa — A6aykaxxapoBHa —

dancada dannapu HoM30A4u, JAoLeHT, TOIIKEHT
JlaBJaT IOPUAUK YHUBEPCUTETH;

Typaues Bexpy3s CooupoBud - pascada dansapu
oyiinya dpancada gokropu (PhD), nouent, Byxopo
JlaBJIaT YHUBEPCUTETH.

10.00.00-PH/10JIOTHA PAHJIAPH:

AxmenoB Oiibexk CamopbaeBud - duiosorus
¢dansapu goKTOPH, Mpodeccop, Y36eKUCTOH AaBJaT
»KaXOH TUJIJIAPU YHUBEPCUTETH;

KyuumoB Ulyxpat HopxusuysoBu4y - ¢usosorus
daHsapu JOKTOpH, [AOLEHT, TOUIKeHT JaBJjaT
IOpUJUK YHUBEPCUTETH;

Xacanos lllaBkaT AxazioBuY - ¢pustosnorus GpaHgapu
JoKTopy,  mnpodeccop, CamapkaHz  gaBjat
YHHUBEPCUTETH;

BaxpoHoBa [Juipa6o KenguépoBHa - ¢usosorus
daHsapu gokTOpH, Npodeccop, Y36eKUCTOH AaBjaT
»KaXOH TUJIJIApU YHUBEPCUTETH;

MupcanoB Fait6ynno Kyimypogosuu - ¢usosorus
¢dannapu poktopH, npodeccop, CamapkaHz AaBjaaT
YeT TUJIJIAp UHCTUTYTH;
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CamaxytauHoBa Mywmappad HWcamytauHoBHaA -
dunonorus dpansapu HoM304H, AoLeHT, CaMapKaH/A
JlaBJ1aT YHUBEPCUTETH;

KyukapoB Paxman YpmaHoBu4 - ¢uosorus
daHsapu HOM304H, JOLEHT B/6, TOLIKeHT JaBjaaT
IOpUJUK YHUBEPCUTETH;

OHycoB MaHcyp A6aynnaeBud - QUIOJIOTHUSA
dannapy HoM3ogu, Y36ekucTtoH Pecny6/ukacu
[Ipesupgentu Xxysypupard [JlaBiaT 6o0uKapyBU
aKa/leMHUsCH;

CaupoB Yayroek Apunosud - ¢usiosorus paHaapu
HOM30/M, JIOLEHT, Y36eKUCTOH Pecny6/ukacu
[Ipesupentn xy3sypujaru JlaBjaaT GoIIKapyBU
aKaZleMHsCH.

12.00.00-1OPH/JUK ®AHJ/IAP:

AxmenmaeBa Masioga AxaTOBHA -  HOPUJAMK
dannap gokropu, npodeccop, ToumkeHT AaBaaT
IOPUJUK YHUBEPCUTETH;

MyxuTtauHoBa @upro3a A6AypalinioBHA — HPUIUK
dannap gokrtopu, npodeccop, ToulkeHT AaBaaT
IOPUJUK YHUBEPCUTETH;

JcanoBa 3amupa HopmypoToBHa - opuuK $aHIap
JlokTopy, npodeccop, Y3bekuctoH Pecniy6imkacuza
XU3MaT KypcaTraH IOpPUCT, TOWIKeHT JaBJaT
IOPUJUK YHUBEPCUTETH;

XampokysnoB baxoaup MamamapudoBuY - IOpUAUK
dannap poktopw, mnpodeccop B.6., KaxoH
WKTUCOAUETH Ba AUILJIOMATHUS YHUBEPCUTETH;

3ynduxkopoB Ilep3ox XyppamMoBUY - HPUIUK
dannmap  gokTopu, mpodeccop, Y36eKHUCTOH
Pecny6mkacu Kamoart XaBQCHUBJINUTH

YHUBEPCUTETH;

XanuToB XymBakT Canap6aeBud - 0pUAUK daHaap
JOKTOpH, mpodeccop, ¥Y36exucToH Pecny6imkacu
[lpesuseHTy xy3ypugaru JaeiaT GolKapyBU
aKaZleMHUsICH;

AcapoB lllaBkaT FaibysiaeBuY - WOPUAUK daHIAp
JIOKTOpH, ~[IOLIeHT, Y36eKMCTOH Pecny6ukacu
[IpesupenTn xy3ypugarud JlaBjaT GOIIKApyBH
aKa/leMusicy;

JprameB HWxkpom A6aypacysioBUd - OpPUJAMK
daunnapu gokrtopu, nmpodeccop, TolkeHT AaBjaT
IOPUJIUK YHUBEPCUTETH;

YTemypaToB MaxMyT AXHMypaTOBHY - HOPHAUK
¢danmap HoMm3oxau, npodeccop, TomkeHT JaBiaT
IOPU/IUK YHUBEPCUTETH;

CanipysnaeB Illax3on — AMMXaHOBUY —  IOPUAMK
¢danmap HoMm3oau, npodeccop, TomkeHT JaBiaT
IOPU/IUK YHUBEPCUTETH;

XakumoB Komun BaxtusipoBud - wopuauk ¢danmsap
JOKTOpH, JOLeHT, TOUIKeHT JaBJaT OPUAUK
YHUBEPCUTETH;

KOcynos Cappop6ek bBaxoaupoBud - HOPUIUK
danmap [JokTopH, [JoueHT, TOWKEHT JaBjiaT
I0PU/IUK YHUBEPCUTETH;

AvupoB 3adap AkTamMoBUY - IOpUAUK daHIap
6yiinua ¢ancada goktopu (PhD), Y36ekucron
Pecny6aukacu Cyabsiiap 01 KeHraluu
xy3ypugaru Cyapsaaap oaui MaKkTaoy;

Kiypaes lllep3on KagameBuy — wopuguk daHaap
HOM304H, JoLeHT, TOIIKeHT JAaBaaT HOPUIUK
YHHUBEPCUTETH;

babamxaHoB ATabek J[aBpOHOGEKOBUY - IOPUJUK
¢dannap Hom3o4aM, JoueHT, TOMKeHT JaBjaT
IOPU/IMK YHUBEPCUTETH;

PaxmatoB Jnép XKymaboeBu4 - 10puUAUK ¢aHIap
HOM30/14, TOIKEHT JaB/aT WPUAUK YHUBEPCUTETH;

13.00.00-IIEJATOTHKA ®AHJ/IAPH:

XamumoBa JuibJapxoH YpUHO60eBHA — MeJJaroruka
dansapu gokrtopu, npodeccop, TolmkeHT AaBjaT
I0pUAUK YHUBEPCUTETH;

H6parumoBa 'ysHOpa XaBa3aMaToOBHA - ejaroruka
dansapu gokrtopu, npodeccop, ToumkeHT AaBjaT
UKTUCOAUET YHUBEPCUTETH;

3akupoBa ®Pepysa MaxmyzoBHa - meJaroruka
dansapu JOKTOpPH, TolKeHT axbopoT
TEXHOJIOTUSIJIADU ~ YHUBEPCUTETH  Xy3ypHUJaru
NeJaroruK KajpJapHU KalTa TadépJsam  Ba
YJApPHUHT MaJIaKaCHHHU OIIMPUIL TAPMOK MapKasy;

KaromoBa Hacuba AmypoBHa - mejaroruka
dannapu jokrtopu, npodeccop, Kapmu jasiaar
YHHUBEPCUTETH;

TarinanoBa Illoxupa 3aliHMeBHa - IeJaroruka
daHapy LOKTOPH, LOLEHT;

Kymanuészosa Myxaié ToxueBHa — mNeAaroruka
daHsapu AOKTOpH, JOLIEHT, Y30eKUCTOH JaBjaT
»KaxOH TUJIJIapU YHUBEPCUTETH;

U6paxumoB CaHkap YpyHOGaeBHY - mejaroruka
dansapu JokTopH, HKTHCOAMET Ba mNeJaroruka
YHUBEPCUTETH;

’KaBnueBa lllaxHo3a BaxojgupoBHa - mnejarorvka
dannmapu 6yimya dasncada goxtopu (PhD),
CamapkaHp laBjaT yHUBEPCUTETY;

BoGomypoToBa JlatodaT JnMypoaoBHA -
nejaroruka ¢aHjsapu 6yiinuya dasncada AOKTOPHU
(PhD), CamapkaHA faBJjaT yHUBEPCUTETH.

19.00.00-1ICUX0JIOTHA PAHJIAPH:

KapumoBa Bacuia MamMaHOCMpOBHA — NCUXO0JIOTUA
danapu foktopy, npodeccop, Husomuit Homuaru
ToulkeHT AaBJ/aT Nejaroruka yHUBepCUTETH;

XaitutoB Oit6ek JuboeBud - JKucMoHuil Tap6us Ba
cnopT 6yinya MyTaxacCUCJapHU KalTa TadépJall
Ba MaJlaKaCMHHU OLIMPHUII WUHCTUTYTH, NCUXOJIOTUS
dansnapu foKkTOpH, Tpodeccop

YMmapoBa Ham6axop [llokupoBHa - NCHUXOJIOTUS
dannapu fokTopH, JoueHT, Husomuit Homujaru
TomkeHT JaBjaT MNejaroruka yHUBEPCUTETH,
Amasnuii ncuxosoruscu kadeapacu Myaupy;
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AtabaeBa Hapruc bBaTtupoBHa - mcuxoJiorus
bansapu JoKTOpH, JoLeHT, Husomuil Homuzaru
TolKeHT AaBJIAT elaroruka yHUBEPCUTETH;

[lammeToBa Amxum KapamaganHoBHa -
MICUXO0JIOTUS dansapu JOKTOPH, JIOIIEHT,
V36ekucton JaBJaT »KaXoH TUJJIApU
YHUBEPCUTETH;

Koaupos 06uj CadapoBuy — ncuxosiorusi GpaHaapu
noktopu (PhD), Camapkang Buiosat UMB Tu66uéT
6YJIMMH IICUXO0JIOTUK XU3MaT OOLIIUFU.

22.00.00-COL{HOJIOTHA ®AHJIAPHU:

JlatunoBa Hogupa MyxTapKaHOBHA — COLMOJIOTUS
dannapu  JgokTopu, npodeccop, Y306eKUCTOH
MWLM YHUBEPCUTETH Kadeapa My IUpY;

CeutoB AsaMmar [Ij1aToBUY - conpuosiorust GpaHaapu
JIOKTOpY, 1npodeccop, Y36eKUCTOH  MWIIHH
YHUBEPCUTETH;

ComukoBa llloxuma MapxaGoeBHa - COLIMOJIOTHSA
dannapu  jgokTopu, npodeccop, Y36eKUCTOH
XaJIKapo UCJIOM aKaJeMHUSCHU.

23.00.00-CHECHH ®AHJIAP

HazapoB Hacpuaaun ATtaky/0BUd —cuécui daHIap
noktopy, dpasicadpa daHsmapu JoKTOopH, npodeccop,
ToulkeHT apXUTeKTypa KypUIULI UHCTUTYTH;
ByTaeB YcMoHX0H XalpyJsiaeBUY —cuécuit paniap
JLOKTOpH, JIOLIEHT, V36ekucTon MUJLIUA
yHUBepcUTeTH KadeZpa MyAUDH.

OAK PyiixaTu

Maskyp xxypHas Bazupsap Maxkamacu xy3ypugaru Oiui artectanus komuccusicu PaécatuHuHr 2022
v 30 Hosa6paaru 327 /5-coH Kapopu GU/IaH Tapux, UKTUCOAMET, dasicada, Ppusiosiorus, OpUIUK Ba
nejarorvka gpaHaapu 6yinda WIMUN gapaxaap 6yinda guccepTalsiap aCOCUNA HATKAJTapHUHU 40Tl
3TUII TAaBCUS STUJTAH WIMHM HAlIpJap pyUXaTura KUPUTHJITAH.

WokTUMOUI-ryMaHUTap ¢paH/IapHUHT
A0J13ap6 MyaMMoOJIapu”~ 3JIEKTPOH
»KypHasiv 2020 i 6 aBryct KyHu 1368-
COHJIM TYBOXHOMa OUJIaH JaBJaT
py¥xaTura OJIMHIaH.

Myaccuc: “SCIENCEPROBLEMS TEAM”
MacbyJUATH YEeKJIaHTaH KaMUATU

TaxpupHUAT MaH3WIH:

100070. TowkeHT Wwaxpu, Akkacapou
TyMaHu, Kuuuk beméroy kyyacu, 70/10-
yH. JJIEKTPOH MaH3UJI:
scienceproblems.uz@gmail.com

Borsianum y4yyH TesiedoHiap:
(99) 602-09-84 (telegram).
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Abstract. This article conducted a linguistic study of business discourse in order to understand the key elements
that contribute to the implementation of successful communication in the business environment. It substantiated
that business discourse is a communication practice carried out in a business context that includes written and
oral forms of communication. It was also pointed out that effective business discourse is essential to ensure clear,
compact and targeted interactions that help achieve business goals. Business discourse refers to the use of
language in a business context that includes a wide range of forms of communication, such as meetings,
negotiations, emails, reports, presentations, interactions on social media, etc. It is characterized by a goal
orientation, a formal or semi-formal tone, a special vocabulary and strategic use of persuasion techniques. Effective
business speech is not only the exchange of information, but also the establishment of relationships, the
management of emotions and the achievement of strategic goals. The article aims to study the concept of business
discourse in a linguistic way, researching its interpretations, characteristics, functions, and significance in the
modern business world, as well as its role in describing the linguistic landscape of the universe. The article uses
techniques such as characterization, classification, systematization methods, analogy, component analysis,
functional synergistic discourse analysis to achieve the intended goal. The study identified seven types of business
discourse (formal business discourse type, informal business discourse type, trusted business discourse type,
instructive business discourse type, negotiation discourse type, conflict resolution discourse type, and
collaborative business discourse types).

Key words: communicative norm, linguo-synergetics, functional linguistics, irony, formal /informal business
discourse, negotiation discourse, collaborative business discourse, business discourse analysis.

TILSHUNOSLIKDA BIZNES DISKURS: TADQIQ, TASNIF VA TAHLIL

Qodirova Mukaddas Tog‘ayevna
Termiz davlat pedagogika instituti, f.f.f.d. (PhD), dotsent

Annotatsiya. Mazkur maqola biznes muhitida muvaffaqiyatli muloqotni amalga oshirishda hissa qo‘shadigan
asosiy elementlarni tushunish uchun biznes diskursini lisoniy jihatdan tadqiq qildi. Unda biznes diskursi yozma
va og‘zaki muloqot shakllarini 0z ichiga olgan biznes kontekstida amalga oshiriladigan muloqot amaliyoti ekanligi
asoslandi. Shuningdek, samarali biznes diskursi biznes maqgsadlariga erishishga yordam beradigan aniq, ixcham
va magqgsadli o‘zaro munosabatlarni ta‘minlash uchun juda muhim ekanligi ta’kidlandi. Biznes diskursi
uchrashuvlar, muzokaralar, elektron pochta xabarlari, hisobotlar, tagdimotlar, ijtimoiy tarmoqlardagi o‘zaro
alogalar va boshqalar kabi keng ko‘lamli muloqot shakllarini oz ichiga olgan biznes kontekstida tildan
foydalanishni anglatadi. Magsadga yo‘naltirilganligi, rasmiy yoki yarim rasmiy ohang, maxsus lug‘at va ishontirish
usullaridan strategik foydalanish bilan ajralib turadi. Samarali biznes nutqi nafagat ma’lumot almashish, balki
munosabatlarni o‘rnatish, his-tuyg‘ularni boshqgarish va strategik maqsadlarga erishishdir. Maqolada biznes
diskursi tushunchasini lisoniy jihatdan o‘rganishni, uning talginlarini, xususiyatlarini, funktsiyalarini va
zamonaviy biznes olamidagi ahamiyatini, shuningdek, olamning lisoniy manzarasini tasvirlashdagi rolini tadqiq
qilishni magsad qilgan. Maqolada ko‘zlangan maqgsadga erishish uchun, tavsiflash, tasniflash, tizimlashtirish
usullari, analogiya, komponentli tahlil, funksional sinergetik diskurs tahlili kabi usullardan foydalanadi. Tadqiqot
natijasida biznes diskursning yetti turi (rasmiy biznes diskurs turi, norasmiy biznes diskurs turi, ishonchli biznes

133



SCIENCEPROBLEMS.UZ-Uoicmumouii-eymanumap annapuune 00a3apo mMyammorapu NeS/7 (4) - 2024

diskurs turi, o‘rgatuvchi biznes diskurs turi, muzokaralar diskurs turi, mojarolarni hal qilish diskurs turi va
hamkorlik biznes diskurs turlari) aniglandi.

Kalit so‘zlar: kommunikativ norma, lingvistik sinergetika, funktsional tilshunoslik, ironiya, rasmiy/norasmiy
biznes diskurs, muzokaralar diskursi, hamkorlik biznes diskursi, biznes diskurs tahlili.

DOI: https://doi.org/10.47390/SPR1342V4S17Y2024N19

Kirish. Bugungi dinamik va o‘zaro bog‘liq dunyoda “biznes” va “diskurs”’ni samarali
bog‘lash qobiliyati barcha darajadagi mutaxassislar uchun juda muhim mahoratdir. Mijozlar
bilan muloqot qilish, bitimlar tuzish, yetakchi jamoalar yoki korporativ strategiyalarni ishlab
chiqish, tildan foydalanishimiz biznes natijalariga sezilarli ta’sir qiladi. Ushbu maqola “biznes”
va “diskurs”ni bog‘lashni, tahlillashni o‘rganishning muhimligini ilmiy asoslaydi hamda mazkur
tadqiqning foydalari, asosiy ko‘nikmalari, amaliy qo‘llanilishi va turli biznes funktsiyalariga
ta‘sirini nazariy-amaliy jihatdan izohlaydi.

Bugungi jadal rivojlanayotgan dunyoda “biznes” tushunchasi iqtisodiyotni
shakllantirish, innovatsiyalarni rivojlantirish va imkoniyatlar yaratishda hal qiluvchi rol
o‘ynaydi. Lekin “biznes” nima va u qanday qilib jamiyatda shunday markaziy o‘rinni egalladi?
Dastavval, shular haqgida o‘rtogqlashmoqchimiz.

“Biznes” atamasini turli lug‘atlarda topish mumkin, ularning har biri kontseptsiyaning
turli tomonlarini ta’kidlaydigan nozik ta’rifni beradi. Quyida biz “biznes” atamasining ba’zi
umumiy lug‘at ta'riflarini tagdim etmoqchimiz:

“O‘zbek tilining izohli lug‘ati”da quyidagicha izohlagan: BIZNES [ingl. businness - ish,
mashg‘ulot] - daromad Kkeltiradigan, foyda olish maqgsadlari ko‘zlangan va qonunlarga xilof
bo‘lmagan har ganday tashkiliy, xo‘jalik faoliyati; tijorat; ishbilarmonlik [5;256].

Mashhur ingliz Merriam-Webster lug‘atida (Merriam-Webster Dictionary): Business - a
usually commercial or mercantile activity engaged in as a means of livelihood [8] (Biznes - bu
yashash vositasi sifatida shug'ullanadigan odatda tijorat yoki savdo-sotiq faoliyati.). Bizningcha
esa, “biznes” deganda jismoniy yoki yuridik shaxslarning foyda olish uchun mahsulot va
xizmatlar ishlab chiqarish va sotish bo‘yicha uyushgan harakatlari tushuniladi. U kichik
mahalliy korxonalardan tortib yirik transmilliy korporatsiyalargacha bo‘lgan keng ko‘lamli
faoliyat turlarini o‘z ichiga oladi. Har qanday biznesning asosiy maqsadi mijozlarning ehtiyojlari
va istaklarini qondirish orqali daromad olishdir.

0‘z navbatida shuni alohida ta’kidlash lozimki, har qanday biznes faoliyati vosita tilidan
oqilona, moslashuvchan va bazi bosqichlarda innovatsion foydalanishni, ya’ni keng ma’noda
diskursni 0z ichiga oladi. Shu bois ham “biznes diskurs” tadqiqot uchun doimo dolzarb bo‘lib
goladi.

Professional muloqot sohasida “biznes diskurs” atamasi biznes kontekstida yuzaga
keladigan til va o‘zaro ta’sir shakllarini qamrab oladi. Biznes diskursi faqat axborot
almashishdan iborat emas; u muayyan korporativ maqsadlarga erishish, munosabatlarni
o‘rnatish va murakkab ijtimoiy dinamikani boshqarish uchun tildan strategik foydalanish
hamdir.

Mazkur magqola biznes diskursi tushunchasini lisoniy jihatdan o‘rganishni, uning
talginlarini, xususiyatlarini, funktsiyalarini va nafaqat zamonaviy biznes olamidagi
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ahamiyatini, shuningdek, olamning lisoniy manzarasini tasvirlashdagi rolini ham izchil tadqiq
qilishni maqgsad va vazifa qilgan.

Adabiyotlar tahlili va metodologiya. So‘nggi o‘n yilliklarda biznes hamjamiyatining
xalqarolashuvi va xalqaro ishbilarmonlik aloqalari sonining muttasil ortib borishi natijasida
global tus olgan biznes muloqoti madaniyatlararo muloqotning asosiy vositasi bo‘lib xizmat
qilmoqda. Maqgsadlar va o‘zaro ta’sir qiluvchi tomonlarning nutqiy xatti-harakatlarining tipik
strategik modellari, biznes diskursining funktsional maydonining o‘ziga xos xususiyatlari bilan
bir qatorda, uning umumiy tartibga solinadigan (lug‘atda, pragmatikada, stilistikada), an’anaviy
tabiatini belgilaydi, bu esa, E.N. Malyuga [1] va A.A. Xarkovskaya[6]lar ta’kidlaganidek,
belgilangan kommunikativ normaning mavjudligini va bir qator cheklovchi qoidalar va
goidalarga tubdan rioya qilish zarurligini nazarda tutadi.

Tilshunoslikda biznes diskursining yuqorida ta’kidlangan va shunga o‘xshash
muammolari borasida ko‘plab izlanishlar olib borilgan. Jumladan, B.E. Aznauryan (2005), N.A.
Balandina (2004), O.A. Beznaeva (2009), I.V. Voskresenskiy (2007), Z.I. Guryeva (2003), Yu.V.
Danyushina (2011), V.Yu. Doroshenko (1995), E.N. Zaretskaya (2004), E.P. Kazakova (2012),
Yu.l. Klimenova (2010), F.Bargiela-Chiappini (2009), D.Clutterbuck va Sh. Hirstlar (2002),
G.Garzone va C.lielar (2007), L.Louhiala-Salminen (2009), V.A. Ponomarenko (2007), E.V.
Ponomarenko (2010), T.A.Shiryaeva (2010) va b. larning olib borgan tadqiqotlarini e’tirof qilish
mumkin. Bular orasidan E.V. Ponomarenko “biznes diskurs”ni biznes muloqot doirasidagi
lingvistik sinergetikasi kompetensiyasiga asoslangan yondashuv nuqtai nazaridan ingliz tili
materiallarini tahlilga tortgan holda tadqiq qildi [2; 28]. Olima o‘z tadqiqotida funktsional
tilshunoslik asoslarini va biznes diskursining lingvistik-sinergetik tahlilini o‘zida
mujassamlashtirgan usullardan foydalandi. Natijada, nutq faoliyatining lingvistik-sinergetik
asoslarini ko‘rib chiqish bilan birgalikda, o‘qitish amaliyotida funksional-lingvistik
yondashuvdan foydalanishning muvaffaqiyatli samarasini ham isbotlab berdi.

D.S.Xramchenko esa, ingliz biznes diskursidagi ironiya hodisasini funktsional-sinergetik
yondashuv jihatdan o‘rganib chiqdi [7]. U madaniyatlararo muloqot nuqtai nazaridan, biznes
muloqotlari samaradorligini oshirish, muloqot ishtirokchilariga pragmatik ta’sir ko‘rsatish
modellarini ishlab chiqish, shuningdek, biznes diskursining kerakli funksional makonini
shakllantirish, shu jumladan muloqotchilar uchun psixologik qulaylik yaratuvchi ritorik
figuralardan foydalanishning ahamiyatini nazariy va amaliy jihatdan dalillab berdi.

AV. Radyuk ingliz biznes diskusida hamkorlik nutqi strategiyasi va taktikasining
funktsional va pragmatik xususiyatlari tadqiq qilish bilan [3], biznes diskursining kooperativ
strategiyalari va taktikasi nutqqa ta’sir qilishning murakkab vositasi ekanligini, pragmatik
xususiyatlarning magsadga muvofiqligi, moslashuvchanligi, ko‘p qirraliligi, ozgaruvchanligi,
samaradorligi va dinamikligini aniglab berdi. U samarali nutq ta’sirining mezonlari - maqsadga
erishish va shu bilan birga suhbatdosh bilan munosabatlarda muvozanatni saqlash lozim
degan, xulosa berdi. Bundan ko‘rinib turibdiki, biznes diskursi strategiyalarining tasniflarini
tahlil qilish masalalariga bag‘ishlangan tadqiqotlar talaygina, ammo biznes diskursining
samarali strategiyalari va taktikasini o‘rganishga bag‘ishlangan izlanishlar hali ham yetarlicha
qgonigqarli deb bo‘lmaydi.

Natijalar va muhokama. A.O. Stebletsovaning ta’kidlashicha, “biznes diskursi
magsadlilik va samaradorlik belgilari bilan tavsiflanadi, buning asosida uni kundalik yoki
shaxsiy diskursdan farqlash mumkin” [4;39].
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Biznes diskursi keng doiradagi ogzaki va yozma muloqot shakllarini o'z ichiga olgan
biznes sharoitida tildan foydalanishni anglatadi. U uchrashuvlar (meetings), muzokaralar
(negotiations), elektron pochta xabarlari (emails), hisobotlar (reports), taqdimotlar
(presentations) va norasmiy o‘zaro munosabatlarni (informal interactions) oz ichiga oladi. Xar
qanday biznes diskursining asosiy maqsadi biznes muvaffaqiyatiga olib keladigan samarali
muloqotni ta’'minlashdir. Quyida biznes diskursining ba’zi keng tarqalgan turlarini ko‘rib
chigaylik:

Rasmiy = Norasmiy
biznes biznes

~diskursi'  diskursi

Muzokaralar o Ish_onchli
diskursi biznes
BIZNES " diskursi
- DISKURS
Mojarolarni { .
hal gilish O‘rgatuvchi
diskursi db'zk”es.
Hamkorlik ELle
biznes
diskursi

1-rasm. Biznes diskurs turlari

1)  Rasmiy biznes diskursi (Formal business discourse) professional ohang va rasmiy
til va tuzilishga rioya qilish bilan tavsiflanadi. Ushbu turdagi diskurs odatda rasmiy hujjatlarda,
hisobotlarda, mijozlarga elektron pochta xabarlarida va yuqori boshgaruv yoki manfaatdor
tomonlarga taqdimotlarda qo‘llaniladi. U standart formatga amal qiladi va professionallik va
hurmatni saqlab qolish uchun tegishli tildan foydalanadi.

2)  Norasmiy biznes diskursi (Informal business discourse) erkin va tasodifiy
xarakterga ega. U ko‘pincha hamkasblar, jamoa a’zolari va ba’zan kamroq rasmiy sharoitlarda
mijozlar bilan kundalik o‘zaro munosabatlarda qo‘llaniladi. Ushbu turdagi diskurs ko‘proq
shaxsiy va do‘stona ohangda bo'lishga, yaxshi munosabatlarni rivojlantirishga va ish joyida
hamkorlikni rivojlantirishga imkon beradi.

3)  Ishonchli biznes diskursi (Persuasive business discourse) boshqalarni ma’lum bir
nuqtai nazarni qabul qilishga, muayyan harakatni amalga oshirishga yoki kommunikator
foydasiga qaror qabul qilishga ishontirishga qaratilgan. Ushbu turdagi diskurs odatda sotuvlar,
marketing kampaniyalari va muzokaralarda qo‘llaniladi, bu yerda magqsad tinglovchilarni
so‘zlovchi pozitsiyasiga rozi bo‘lishga ishontirishdir.

4)  O'rgatuvchi biznes diskursi (Instructional business discourse) xodimlarga,
mijozlarga yoki manfaatdor tomonlarga yo‘l-yo‘riq ko‘rsatish, jarayonlarni tushuntirish yoki
ko‘rsatmalar berish uchun ishlatiladi. Ushbu turdagi diskurs odatda o‘quv mashg‘ulotlari,
go‘llanmalar, ko‘rsatmalar va o‘quv qo‘llanmalarida ko‘rinadi, bu yerda tushunish va
muvofiqlikni ta’'minlash uchun aniqlik va to‘g'rilik muhim ahamiyatga ega.
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5)  Muzokaralar diskursi (Negotiation discourse) - tomonlar o‘rtasida o‘zaro maqbul
kelishuvlarga erishish uchun muzokaralar davomida qo‘llaniladigan maxsus muloqot turi.
Samarali muzokaralar nutqi faol tinglash, manfaatlarni aniq ifodalash, murosaga kelish va
barcha ishtirokchilar uchun g‘alaba qozonish natijasiga erishish uchun muammolarni hal qilish
qobiliyatlarini o'z ichiga oladi.

6) Mojarolarni hal qilish diskursi (Conflict resolution discourse) ish joyida yuzaga
kelishi mumkin bo‘lgan nizolarni hal qilish va bartaraf etish uchun qo‘llaniladi. Ushbu turdagi
diskurs ochiq muloqot, faol tinglash, hamdardlik va munosabatlarni saglab qolish va ijobiy ish
mubhitini targ‘ib qilish bilan bog‘liq barcha tomonlarni qoniqtiradigan qarorga kelish uchun
umumiy til topishga qaratilgan.

7)  Hamkorlik biznes diskursi (Collaborative business discourse) jamoaviy ish,
hamkorlik va muammolarni birgalikda hal qilishga urgu beradi. U umumiy maqsad va
vazifalarga erishish uchun jamoa a’zolari o‘rtasida faol ishtirok etish, g‘oyalar almashish va
konsensus o‘rnatishni rag'batlantirish uchun aqliy hujum mashg‘ulotlarida, jamoaviy
uchrashuvlarda va loyihalar bilan hamkorlikda qo‘llaniladi.

Samarali biznes diskursi biznes maqsadlariga erishishga yordam beradigan aniq,
ixcham va maqgsadli o‘zaro munosabatlarni ta’'minlash uchun juda muhimdir. Ushbu maqolada,
yuqorida berilgan barcha nazariy garashlarga tayyangan holda, biznes muhitida muvaffaqiyatli
muloqotga hissa qo‘shadigan asosiy elementlarni tushunish uchun ingliz tilidagi biznes
diskursining misolini tahlil gilamiz:

Subject: Q2 Sales Meeting Follow-Up

Dear Team,

I hope this email finds you well. I would like to thank everyone for their contributions
during the Q2 sales meeting yesterday. Your insights were invaluable. As discussed, here are the
key takeaways and action items:

1. Sales Targets: We have set a new sales target of $1.5 million for Q3.

2. Product Launch:The new product line will be launched on September 15.

3. Marketing Strategy:The marketing team will roll out the new campaign starting next
week.

Please ensure that you review these points and prepare your respective teams
accordingly. Let’s aim for another successful quarter.

Best regards, John Doe, Sales Manager.

Tahlil. Biznes mubhitida elektron pochta aloqasining ushbu misoli tuzilishi va ohangi
tufayli aniq va samarali:

Diskurs uchun tanlangan mavzu (Xat mavzu qatori): “QZ2 Sales Meeting Follow-Up” -
bu elektron pochtaning magsadini aniq ko‘rsatib beradi, bu esa gabul qiluvchilarga xatning
dolzarbligini tushunishini ta’'minlaydi.

Diskursning Kirish qismi: “Dear Team” - salomlashish xushmuomalali va
professional.

Diskursning asosiy tarkibiy qismi: Elektron pochta punktlari bilan tashkil etilgan, u
o‘qish va tushunishni osonlashtiradigan asosiy fikrlar va harakatlarni ta’kidlaydi.

Diskursning yakunlovchi qismi: E-pochta ijobiy muhitni qo‘llab-quvvatlovchi
motivatsion xabar va iliq chiqish bilan (Best regards, John Doe, Sales Manager) yakunlanadi.
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Xulosa. Yuqorida berilgan barcha tavsifiy va tahliliy ma’lumotlarni umumlashtirib,
quyidagicha xulosa qildik:

1.  Tilshunoslikda biznes diskursini o‘rganish korporativ dunyoni boshqaradigan til
va muloqot amaliyotlari hagida qimmatli fikrlarni taqdim etadi. Biznes muloqotlarining
tuzilmalari, xususiyatlari va dinamikasini tahlil qilish orqali tilshunoslar professional o‘zaro
munosabatlarni kuchaytirishga, madaniyatlararo tushunishni rivojlantirishga va tashkiliy
rivojlanishni qo‘llab-quvvatlashga hissa qo‘shishlari mumkin. Biznes muhiti rivojlanishda
davom etar ekan, samarali muloqotning ahamiyati yuqori bo‘lib qolmoqda, bu esa professional
muvaffaqiyatga erishishda biznes diskurslarini tahlil qilishning dolzarbligini ta’kidlaydi.

Biznes diskursining har xil turlarini tushunish va har bir turdan qachon to‘g'ri
foydalanishni bilish biznes olamida samarali muloqot qilish uchun juda muhimdir. Muloqotning
ushbu turli shakllarini o‘zlashtirgan holda, mutaxassislar mustahkam munosabatlar
o‘rnatishlari, ongli qarorlar gabul qilishlari va o'z tashkilotlarida muvaffaqiyat qozonishlari
mumkKin.
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