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БОШ МУҲАРРИР: 

Исанова Феруза Тулқиновна 

 
ТАҲРИР ҲАЙЪАТИ: 
 

07.00.00-ТАРИХ ФАНЛАРИ: 

Юлдашев Анвар Эргашевич – тарих фанлари 
доктори, сиёсий фанлар номзоди, профессор, 
Ўзбекистон Республикаси Президенти 
ҳузуридаги Давлат бошқаруви академияси;  

Мавланов Уктам Махмасабирович – тарих 
фанлари доктори, профессор, Ўзбекистон 
Республикаси Президенти ҳузуридаги Давлат 
бошқаруви академияси; 

Хазраткулов Аброр – тарих фанлари доктори, 
доцент, Ўзбекистон давлат жаҳон тиллари 
университети. 

Турсунов Равшан Нормуратович – тарих фанлари 
доктори, Ўзбекистон Миллий Университети; 

Холикулов Ахмаджон Боймахамматович – тарих 
фанлари доктори, Ўзбекистон Миллий 
Университети; 

Габриэльян Софья Ивановна – тарих фанлари 
доктори, доцент, Ўзбекистон Миллий 
Университети. 

Саидов Сарвар Атабулло ўғли – катта илмий 
ҳодим, Имом Термизий халқаро илмий-тадқиқот 
маркази, илмий тадқиқотлар бўлими. 

 

08.00.00-ИҚТИСОДИЁТ ФАНЛАРИ: 

Карлибаева Рая Хожабаевна – иқтисодиёт 
фанлари доктори, профессор, Тошкент давлат 
иқтисодиёт университети; 

Насирходжаева Дилафруз Сабитхановна – 
иқтисодиёт фанлари доктори, профессор, 
Тошкент давлат иқтисодиёт университети; 

Остонокулов Азамат Абдукаримович – 
иқтисодиёт фанлари доктори, профессор, 
Тошкент молия институти; 

Арабов Нурали Уралович – иқтисодиёт фанлари 
доктори, профессор, Самарқанд давлат 
университети; 

Худойқулов Садирдин Каримович – иқтисодиёт 
фанлари доктори, доцент, Тошкент давлат 
иқтисодиёт университети; 

Азизов Шерзод Ўктамович – иқтисодиёт фанлари 
доктори, доцент, Ўзбекистон Республикаси 
Божхона институти; 

Хожаев Азизхон Саидалохонович – иқтисодиёт 
фанлари доктори, доцент, Фарғона политехника 
институти  

Холов Актам Хатамович – иқтисодиёт фанлари 
бўйича фалсафа доктори (PhD), доцент, 
Ўзбекистон Республикаси Президенти 
ҳузуридаги Давлат бошқаруви академияси; 

Шадиева Дилдора Хамидовна – иқтисодиёт 
фанлари бўйича фалсафа доктори (PhD), доцент 
в.б, Тошкент молия институти; 

Шакаров Қулмат Аширович – иқтисодиёт 
фанлари номзоди, доцент, Тошкент ахборот 
технологиялари университети 

 

09.00.00-ФАЛСАФА ФАНЛАРИ: 

Ҳакимов Назар Ҳакимович – фалсафа фанлари 
доктори, профессор, Тошкент давлат иқтисодиёт 
университети; 

Яхшиликов Жўрабой – фалсафа фанлари 
доктори, профессор, Самарқанд давлат 
университети; 

Ғайбуллаев Отабек Мухаммадиевич – фалсафа 
фанлари доктори, профессор, Самарқанд давлат 
чет тиллар институти; 

Саидова Камола Усканбаевна – фалсафа фанлари 
доктори, “Tashkent International University of 
Education” халқаро университети; 

Ҳошимхонов Мўмин – фалсафа фанлари доктори, 
доцент, Жиззах педагогика институти; 

Ўроқова Ойсулув Жамолиддиновна – фалсафа 
фанлари доктори, доцент, Андижон давлат 
тиббиёт институти, Ижтимоий-гуманитар 
фанлар кафедраси мудири; 

Носирходжаева Гулнора Абдукаххаровна – 
фалсафа фанлари номзоди, доцент, Тошкент 
давлат юридик университети; 

Турдиев Бехруз Собирович – фалсафа фанлари 

бўйича фалсафа доктори (PhD), доцент, Бухоро 

давлат университети. 

 

10.00.00-ФИЛОЛОГИЯ ФАНЛАРИ: 

Ахмедов Ойбек Сапорбаевич – филология 
фанлари доктори, профессор, Ўзбекистон давлат 
жаҳон тиллари университети; 

Кўчимов Шухрат Норқизилович – филология 
фанлари доктори, доцент, Тошкент давлат 
юридик университети; 

Ҳасанов Шавкат Аҳадович  – филология фанлари 
доктори, профессор, Самарқанд давлат 
университети; 

Бахронова Дилрабо Келдиёровна –  филология 
фанлари доктори, профессор, Ўзбекистон давлат 
жаҳон тиллари университети; 

Мирсанов Ғайбулло Қулмуродович – филология 
фанлари доктори, профессор, Самарқанд давлат 
чет тиллар институти; 
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Салахутдинова Мушарраф Исамутдиновна – 
филология фанлари номзоди, доцент, Самарқанд 
давлат университети; 

Кучкаров Рахман Урманович – филология 
фанлари номзоди, доцент в/б, Тошкент давлат 
юридик университети; 

Юнусов Мансур Абдуллаевич – филология 
фанлари номзоди, Ўзбекистон Республикаси 
Президенти ҳузуридаги Давлат бошқаруви 
академияси; 

Саидов Улугбек Арипович – филология фанлари 
номзоди, доцент, Ўзбекистон Республикаси 
Президенти ҳузуридаги Давлат бошқаруви 
академияси. 

 

12.00.00-ЮРИДИК ФАНЛАР: 

Ахмедшаева Мавлюда Ахатовна – юридик 
фанлар доктори, профессор, Тошкент давлат 
юридик университети; 

Мухитдинова Фирюза Абдурашидовна – юридик 
фанлар доктори, профессор, Тошкент давлат 
юридик университети; 

Эсанова Замира Нормуротовна – юридик фанлар 
доктори, профессор, Ўзбекистон Республикасида 
хизмат кўрсатган юрист, Тошкент давлат 
юридик университети; 

Ҳамроқулов Баҳодир Мамашарифович – юридик 
фанлар доктори, профессор в.б., Жаҳон 
иқтисодиёти ва дипломатия университети; 

Зулфиқоров Шерзод Хуррамович – юридик 
фанлар доктори, профессор, Ўзбекистон 
Республикаси Жамоат хавфсизлиги 
университети; 

Хайитов Хушвақт Сапарбаевич – юридик фанлар 
доктори, профессор, Ўзбекистон Республикаси 
Президенти ҳузуридаги Давлат бошқаруви 
академияси; 

Асадов Шавкат Ғайбуллаевич – юридик фанлар 
доктори, доцент, Ўзбекистон Республикаси 
Президенти ҳузуридаги Давлат бошқаруви 
академияси; 

Эргашев Икром Абдурасулович – юридик 
фанлари доктори, профессор, Тошкент давлат 
юридик университети;  

Утемуратов Махмут Ажимуратович – юридик 
фанлар номзоди, профессор, Тошкент давлат 
юридик университети; 

Сайдуллаев Шахзод Алиханович – юридик 
фанлар номзоди, профессор, Тошкент давлат 
юридик университети; 

Ҳакимов Комил Бахтиярович – юридик фанлар 
доктори, доцент, Тошкент давлат юридик 
университети; 

Юсупов Сардорбек Баходирович – юридик 
фанлар доктори, доцент, Тошкент давлат 
юридик университети; 

Амиров Зафар Актамович – юридик фанлар 
бўйича фалсафа доктори (PhD), Ўзбекистон 
Республикаси Судьялар олий кенгаши 
ҳузуридаги Судьялар олий мактаби; 

Жўраев Шерзод Юлдашевич – юридик фанлар 
номзоди, доцент, Тошкент давлат юридик 
университети; 

Бабаджанов Атабек Давронбекович – юридик 
фанлар номзоди, доцент, Тошкент давлат 
юридик университети; 

Раҳматов Элёр Жумабоевич - юридик фанлар 
номзоди, Тошкент давлат юридик университети; 

 

13.00.00-ПЕДАГОГИКА ФАНЛАРИ: 

Хашимова Дильдархон Уринбоевна – педагогика 
фанлари доктори, профессор, Тошкент давлат 
юридик университети; 

Ибрагимова Гулнора Хавазматовна – педагогика 
фанлари доктори, профессор, Тошкент давлат 
иқтисодиёт университети; 

Закирова Феруза Махмудовна – педагогика 
фанлари доктори, Тошкент ахборот 
технологиялари университети ҳузуридаги 
педагогик кадрларни қайта тайёрлаш ва 
уларнинг малакасини ошириш тармоқ маркази; 

Каюмова Насиба Ашуровна – педагогика 
фанлари доктори, профессор, Қарши давлат 
университети; 

Тайланова Шохида Зайниевна – педагогика 
фанлари доктори, доцент; 

Жуманиёзова Муҳайё Тожиевна – педагогика 
фанлари доктори, доцент, Ўзбекистон давлат 
жаҳон тиллари университети; 

Ибрахимов Санжар Урунбаевич – педагогика 
фанлари доктори, Иқтисодиёт ва педагогика 
университети; 

Жавлиева Шахноза Баходировна – педагогика 

фанлари бўйича фалсафа доктори (PhD), 

Самарқанд давлат университети;  

Бобомуротова Латофат Элмуродовна - 
педагогика фанлари бўйича фалсафа доктори 
(PhD), Самарқанд давлат университети. 

 

19.00.00-ПСИХОЛОГИЯ ФАНЛАРИ: 

Каримова Васила Маманосировна – психология 
фанлари доктори, профессор, Низомий номидаги 
Тошкент давлат педагогика университети; 

Ҳайитов Ойбек Эшбоевич – Жисмоний тарбия ва 
спорт бўйича мутахассисларни қайта тайёрлаш 
ва малакасини ошириш институти, психология 
фанлари доктори, профессор 

Умарова Навбаҳор Шокировна – психология 
фанлари доктори, доцент, Низомий номидаги 
Тошкент давлат педагогика университети, 
Амалий психологияси кафедраси мудири; 
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Атабаева Наргис Батировна – психология 
фанлари доктори, доцент, Низомий номидаги 
Тошкент давлат педагогика университети; 

Шамшетова Анжим Карамаддиновна – 
психология фанлари доктори, доцент, 
Ўзбекистон давлат жаҳон тиллари 
университети; 

Қодиров Обид Сафарович – психология фанлари 
доктори (PhD), Самарканд вилоят ИИБ Тиббиёт 
бўлими психологик хизмат бошлиғи. 

 

22.00.00-СОЦИОЛОГИЯ ФАНЛАРИ: 

Латипова Нодира Мухтаржановна – социология 
фанлари доктори, профессор, Ўзбекистон 
миллий университети кафедра мудири; 

Сеитов Азамат Пўлатович – социология фанлари 
доктори, профессор, Ўзбекистон миллий 
университети; 

Содиқова Шоҳида Мархабоевна – социология 
фанлари доктори, профессор, Ўзбекистон 
халқаро ислом академияси. 

 

23.00.00-СИЁСИЙ ФАНЛАР 

Назаров Насриддин Атақулович –сиёсий фанлар 
доктори, фалсафа фанлари доктори, профессор, 
Тошкент архитектура қурилиш институти; 

Бўтаев Усмонжон Хайруллаевич –сиёсий фанлар 
доктори, доцент, Ўзбекистон миллий 
университети кафедра мудири. 

 

ОАК Рўйхати 

Мазкур журнал Вазирлар Маҳкамаси ҳузуридаги Олий аттестация комиссияси Раёсатининг 2022 
йил 30 ноябрдаги 327/5-сон қарори билан тарих, иқтисодиёт, фалсафа, филология, юридик ва 
педагогика фанлари бўйича илмий даражалар бўйича диссертациялар асосий натижаларини чоп 
этиш тавсия этилган илмий нашрлар рўйхатига киритилган. 

 

Ижтимоий-гуманитар фанларнинг 

долзарб муаммолари” электрон 

журнали 2020 йил 6 август куни 1368-

сонли гувоҳнома билан давлат 

рўйхатига олинган. 

Муассис: “SCIENCEPROBLEMS TEAM” 

масъулияти чекланган жамияти 

 

Таҳририят манзили: 

100070. Тошкент шаҳри, Яккасарой 

тумани, Кичик Бешёғоч кўчаси, 70/10-

уй. Электрон манзил: 

scienceproblems.uz@gmail.com 

Боғланиш учун телефонлар: 

(99) 602-09-84 (telegram). 

mailto:scienceproblems.uz@gmail.com
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IJTIMOIY-GUMANITAR FANLARNING 
DOLZARB MUAMMOLARI 
4-jild, 11-son (Noyabr, 2024). -569 bet. 

MUNDARIJA 

07.00.00 – TARIX FANLARI 

Лутфиллаев Ҳамидилло Муродиллаевич 
“ЖАВОҲИР АТ-ТАФСИР ЛИ ТУҲФАТ АЛ-АМИР” АСАРИНИНГ МАЗМУНИ ВА ТАРКИБИЙ 
ҚИСМЛАРИ ҲАҚИДА  ...................................................................................................................................  12-17 

Эгамберганов Ҳайтбой Ҳамидулло ўғли 
ТОШ ДАВРИ АҲОЛИ МИГРАЦИЯЛАРИ (ЎРТА ОСИЁНИНГ ЖАНУБИЙ, ЖАНУБИЙ-ҒАРБИЙ 
ВА ҚУЙИ АМУДАРЁ ҲУДУДЛАРИ МИҚЁСИДА) ...............................................................................  18-25 

Esonov Ziyodbek Yuldashevich 
QO’QON XONLARI SULOLASINING GENEOLOGIK TAHLILI ............................................................  26-31 

Mamatqulov Bekzod 
O‘ZBEKISTONDA XX-ASRNING 20-40-YILLARIDA SANOAT TARMOQLARINING RIVOJLANISHI 
VA KADRLAR TARKIBINI SHAKLLANTIRISH JARAYONLARI  ........................................................  32-38 

Asadova Ra’no Baymanovna 
O‘ZBEK- HIND MUNOSABATLARINING YANGI BOSQICHGA KO‘TARILISHI: HAMKORLIK 
ISTIQBOLLARI  ..................................................................................................................................................  39-42 

Saidova Raxima 
O‘ZBEKISTON VA ITALIYA MUNOSABATLARINING ME’YORIY-HUQUQIY MANBALARI ....  43-48 

Ortiqov Yosin Abdulboqiyevich, Ergasheva Ra’no Muzaffarbek qizi 
AFROSIYOB ARXEOLOGIK YODGORLIGINING O‘RGANILISH TARIXI .........................................  49-55 

Iriskulov Bekzod Jaxongirovich 
TURKISTON GENERAL-GUBERNATORLIGI BYuDJETINING SARFLANISHIGA DOIR AYRIM 
MULOHAZALAR .................................................................................................................................................  56-60 

Mirsoatova Sayyora Turg‘unovna 
QOYATOSH SURATLARIDA IBTIDOIY DAVR IQTISODIY HAYOTINING AKS ETISHI   ............ 61-66 

Луҳмонов Шаҳзод Сайфиддин ўғли 
ВЛИЯНИЕ ДЕНЕЖНОЙ ЭМИССИИ В 1918-1920 ГОДАХ НА СОЦИАЛЬНО-
ЭКОНОМИЧЕСКУЮ ЖИЗНЬ НАРОДОВ ТАССР  ................................................................................  67-71 

Axmedov Bekzod 
SOVET HOKIMIYATI TOMONIDAN O‘ZBEKISTONDA QORAKO‘LCHILIKNI RIVOJLANTIRISH 
TADBIRLARI .......................................................................................................................................................  72-75 

Mamatov Jasurbek Qodirqul o‘g‘li 
NAMANGAN VILOYATI ZIYORATGOHLARINING AHOLINING IJTIMOIY HAYOTIDAGI O‘RNI 
(UYCHI TUMANI DEVONA BUVA ZIYORATGOHI MISOLIDA)  ...........................................................  76-80 

Saidaxmatоv Sharifbek Tоshpо‘latоvich 
SURXОNDARYО VILОYATI SANОATINI RIVОJLANTIRISH STRATEGIYASINING ASОSIY 
YО‘NALISHLARI  ...............................................................................................................................................  81-88 
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Ибрагимов Рахмон Зиёдуллаевич 
ТОШКЕНТ ВОҲАСИ ПАЛЕОМЕТАЛЛ ДАВРИ ЖАМИЯТИ ТАРАҚҚИЁТИДА ТАБИИЙ 
РЕСУРСЛАРНИНГ АҲАМИЯТИ  ................................................................................................................  89-93 

Akrorov Botir Bakhodirovich 

ДОГОВОРНО-ПРАВОВАЯ БАЗА СОТРУДНИЧЕСТВА РЕСПУБЛИКИ УЗБЕКИСТАН И ИРАНА 
В ГОДЫ НЕЗАВИСИМОСТИ  .............................................................................................................  94-99 

08.00.00 – IQTISODIYOT FANLARI 

Tursunov Bekmuxammad Omonovich 
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Introduction. In marketing, competition in the market for goods and services is studied 

more. Countries, regions, cities and districts, enterprises, in general, all business entities have 

their own market activity, and of course there is competition between them. Competition is a 

struggle between independent producers (enterprises) to produce goods on favorable terms 

and sell them at a good price, to strengthen their position in the economy as a whole, and 

represents a complex relationship between all market participants. In other words, it is a 

struggle between the same manufacturer or service provider to take over the market and 

ensure its active movement. 

The innovative development of the economy and the development of market 

participants over the past hundred years as its main locomotive, related to marketing, 

determine the philosophical basis of relations in local and global markets [1]. Because 

marketing is not only the market of production and service industries, but also the scientific 
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basis of economic development in general. 

Marketing is the most basic and important tool to adapt enterprises to the market 

situation, to ensure their effective operation, to focus on the introduction of innovations and 

scientific and technological advances, to increase production, expand the range of goods, 

increase profits. 

In countries with high levels of market relations, economically developed countries, the 

laws and principles of marketing are used as a business philosophy in the processes from 

simple household management to efficient use of space. Expressing marketing as a philosophy 

of entrepreneurship is an idea formed in many scientific and practical schools around the 

world. 

There are many scientific approaches and views on the marketing activities of 

enterprises and the creation of its theoretical, methodological and practical basis, which are 

based on the ideas formed in them to fully meet the needs and requirements of consumers [2]. 

In particular, F. Kotler notes that "Marketing is, first of all, a system of actions to identify the 

needs and requirements of consumers in the target market and to organize it to meet both the 

highest and most productive than competitors." 

Literature review. The scientific-theoretical aspects of the study of the competitive 

characteristics of textile industry enterprises are the research direction of many foreign 

scientists. In this regard, the scientific works of Mboya J, Cline W, Doeringer P, Crean, S. 

Dickerson K. G, Nordas H. K., Verma S, Xiajun.A, Juyoung Lee, Dorothe´e H., Mayukh D. have 

become classics [3]. Despite the significant contribution of the listed researchers to the science 

of economics, they do not take into account the specifics of the appropriate choice of marketing 

strategies to increase the competitiveness of enterprises, as well as the effectiveness of the use 

of innovative marketing strategies. 

Scientists such as E. Evgenivech, A. Statsura, Yu. Filyukov, I. Prazyan, T. Fradina, S. 

Genova have conducted research in this area in the Commonwealth of Independent States [4]. 

The scientific work of these scientists provides scientific advice on the use of various methods 

of assessing the competitiveness of textile industry enterprises and the application of 

marketing strategies. In the above-mentioned works, the systematic analysis of increasing 

competitiveness on the basis of marketing strategies and the problems of defining strategies 

aimed at protecting the internal market have not been sufficiently studied. 

General aspects of increasing the competitiveness of industrial enterprises in 

Uzbekistan on the basis of marketing strategies I.Iskandarov, SSGulamov, B.Yu.Khodiev, 

Y.A.Abdullaev, A.Soliev, MSKasimova, A.Sh.Bekmurodov, M. R.Boltabaev, Z.D.Adilova and other 

scientists. Despite the scale of research in this area, the study of factors that increase the 

competitiveness of textile industry enterprises in the domestic and global markets of modern 

Uzbekistan, increase their socio-economic efficiency through the use of marketing strategies, 

define promising assortment strategies, develop the fashion industry and Insufficient research 

on the organization of clusters has led to the choice of the topic of this study. 

Research Methodology. The research used economic analysis, statistical grouping, 

comparative and systematic and logical, expert evaluation and other methods. 

Analysis аnd results. Competition and its theory have been studied by many 

economists around the world, and its scientific and methodological foundations are improving. 

The first complete theoretical rules about the theoretical foundations of competition and the 
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driving forces of it appeared in the middle of the eighteenth century. The scientific researches 

of A.Smith, D.Ricardo, F.Kene, A.Marshall, P.Buagelberg, J.Keins, V.Leontev, Y.Shumpeter, 

M.Porter and others played an important role in this. 

Theoretically, Adam Smith argued that "competition is an activity that benefits society 

as a whole," while François Kene put forward the concept of "natural order" and endorsed the 

emerging concept of capitalism, arguing that its development was based on "free competition." 

spontaneous change, and supported the denial of state interference in the process. 

In our view, M. Porter’s five strengths of competition, Yu.B. Rubin’s theories of enterprise 

competitiveness are theories specific to a highly formed market economy. M. Porter is better 

known as the promoter of the concept of economic ‘cluster’, arguing that the competitiveness 

of an enterprise is related to the economic environment. The economic environment, in turn, is 

determined by key conditions (total resource, demand) and competition in the cluster [5]. M. 

Porter developed a recognized method of competitiveness analysis, arguing that the 

competitiveness of the national economy develops from the stage of “primary factors” such as 

cheap labor to innovation-based competition and the final stage - wealth-based competition. 

According to Porter, "the more competitive the country and the higher the demand from 

customers, the more likely it is that companies in this country will succeed in the international 

market. On the contrary, weakening competition in the national market, as a rule, weakens 

competitive advantage." 

Yu.B.Rubin considers the theory of enterprise competitiveness as a "systematic unit of 

business". He developed the theoretical foundations of the competitive factor, nature, 

superiority in business [6]. According to him, "competition is the main driving force of business 

management" and "as a natural biological process - in the process of continuous development." 

In his theoretical views, it was confirmed that competition was the vehicle for the development 

of market relations. 

The concept of "competitiveness" is the main category of economic sciences, including 

marketing. Competitiveness is determined by the value of a commodity, the value of 

consumption, and a number of other factors relative to similar goods in the market, and it is 

expressed differently in different markets as a relative concept. Competitiveness is an economic 

incentive for producers to gain a foothold in the market, increase the share of sales of their 

goods and be in constant motion. Competition is a social factor that improves the quality of life, 

shapes the social protection system and creates innovation. 

When considering the described approaches to the description of competition and 

competitiveness, it is worthwhile to dwell on a number of opinions expressed by economists of 

the republic in this regard. While M. Boltabayev's research acknowledges that "competitiveness 

is the ability to compete with similar goods in certain market conditions," Nazarov said that 

"competitiveness is the level of development, according to which the region effectively uses its 

natural and economic potential, competitive advantages and institutional opportunities." It will 

ensure a steady increase in living standards and quality of life.” 

In our view, brand competitiveness refers to the ability of a product to attract consumers 

relative to competing goods. 

Competitiveness of enterprises means the manifestation of business opportunities in the 

market and the ability to have a higher market share and more marketing tools than other 

entities. 
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Network competitiveness is a marketing environment that reflects the market 

opportunities created in a particular industry and the processes of their effective use. 

Given that the competitiveness of the enterprise and the state of competition in the 

market in which it operates depends on the business environment created in this market, it is 

appropriate to justify the closeness of the concepts of "competitive environment" and "business 

environment". 

Business environment is a guaranteed situation in which all types of business are 

created with market opportunities and conditions that are conducive to increasing their profits, 

ensuring free movement and activity in the market, and suitable for their activities. 

The concept of competitive environment (konkurentnaya sreda, competitive 

environment) is a set of economic, legal, organizational and political conditions that provide 

equal opportunities for market participants in the management of the economy. Competitive 

environment is understood as the provision of equal rights for market participants in the 

market, the existence of economic freedom, the unilateral action of various administrative 

agencies in their market activities, and the creation and implementation of laws and regulations 

in accordance with them [7].  

According to the above considerations, the content and essence of the concepts of 

business environment, business environment and competitive environment are close to each 

other and all of them complement each other in content. 

The study of the competitive environment between industries, the role of enterprises in 

the development of market activity, the impact of competition on the market, the level of 

perfection of conditions based on the characteristics of each industry, as well as the principles 

of competitiveness are still insufficiently studied by scientists. not done [8]. Therefore, taking 

into account the specifics of the light industry of Uzbekistan, it is important to define the 

essence of the theory of competitiveness based on interaction. 

Although the nature, level of impact, nature of competition factors in the light industry 

are different from other industries, its marketing activities have a complex impact on 

performance indicators. Therefore, the study of the mechanisms of influence of factors requires, 

first of all, their systematic classification. 

According to the results of research on the theoretical basis of ensuring the 

competitiveness of light industry enterprises, it is expedient to determine the factors shaping 

competition among enterprises operating in this field in accordance with the "main driving 

force of change in competitiveness and character" proposed by M. Porter. Consequently, they 

are manifested as key factors shaping the competitive environment in the light industry (see 

Table 1). 

Table 1 

Classification of key factors shaping the competitive environment in light 

industry 

 

The driving 

forces of 

competition 

Features of visibility in light industry 
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According to 

the change in 

demand 

The constant demand for light industrial goods, the increase in the 

production capacity of enterprises and the breadth of opportunities for 

the launch of new enterprises will create a competitive environment 

that will ensure the continuity of additional investment flows. 

In terms of 

consumer 

characteristics 

Expansion of the market of light industrial goods, stimulation of demand 

growth, enhances assortment stratification, improvement of sales 

methods, creates a sharp concentration of consumers, affects 

distribution channels and marketing costs, creates a competitive 

environment 

Fashion 

requirements 

and changes 

Consumer fashion demand, increase in new design goods, creation and 

modification of sales channels, increase in range, improvement of 

marketing strategies create a competitive environment 

Brand and 

marketing 

innovations 

Technological innovations aimed at improving production capacity and 

product quality and marketing innovations aimed at faster product 

sales, effective communication with consumers, the formation of new 

demand create a competitive environment 

Changes in 

efficiency and 

costs 

Technological changes, cost optimization, introduction of new methods 

of using raw materials and resources, increasing human resources, 

development of a new resource market (B2B) create a competitive 

environment 

The spread of 

technological 

and fashion 

advances 

The relocation of the leading countries in the market to countries with 

high cocktail capacity, the development of the technology market, the 

rapid development of new models of clothing, etc., will create a 

competitive environment in the light industry market. 

Changes in 

public policy 

Transparency of foreign trade in light industry goods, legislation to 

create a competitive environment, implementation of production 

development programs, antitrust policy, government incentives for 

scientific and technological development create a competitive 

environment 

Risk reduction The guarantee of the activities of small businesses operating in the light 

industry, the increase in their number, the transition of enterprises from 

simple marketing strategies to complex ones, reduce risks and create a 

competitive environment. 

Socio-cultural 

changes 

Increasing incomes, culture, sports, tourism development, increasing 

attention to fashion, improving the environment will differentiate light 

industry products and create a competitive environment 

Development of 

information 

flow 

The formation of a culture of mass dress as a result of the global 

dissemination of information, the system of interactions and the 

expansion of global information networks create a competitive 

environment 

Source: author's development. 

 

Scientific sources acknowledge that the competitiveness of an enterprise depends on 

both the domestic and foreign markets, the competitive environment in the region in which 
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RANDOM 

FACTORS 

ENTERPRISE 

STRATEGY AND 

INTERNAL 

COMPETITION 

DEMAND STATUS CONDITIONS OF 

FACTORS OF 

PRODUCTION 

SUPPORT 

NETWORKS AND 

INFRASTRUCTURE 

STATE 

they are located and the factors that shape it, and suggests 4 largest and two additional factors 

in grouping factors. 

The main determinants of increasing competitiveness are (Figure 2): 

1. Conditions of factors of production. 

2. Demand status. 

3. Enterprise strategy and internal competition. 

4. Support networks and infrastructure. 

Additional factors: 

1. Random factors or opportunities. 

2. State. 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 

 

Figure 2. The group of determinants that determine competitiveness in a network, 

the M. Porter model 

 

 

The determinants that determine the competitiveness of a country’s region or industry 

reflect the overall level of competitiveness of enterprises in that particular market and do not 

allow for the identification of individual enterprises. Additional analysis will be conducted to 

determine the impact of these factors on the enterprise and to identify appropriate strategies. 

The main determinants that shape competition are that enterprises have a direct impact 

on market performance and determine the nature of industry or local competition. The 

competitiveness of enterprises is within the influence of the above factors, and on this basis, 

their advantages are determined [9]. 

Based on the market characteristics of light industry enterprises, according to the 

concept of extended competition, in our opinion, marketing strategies are formed in the 

following competitive environment under the influence of the following factors: 

organization of a large production capacity at the expense of low investment, the ability 
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to operate in the market for a certain period of time without high-skilled personnel, innovative 

products, to use all types of production and sales organization; 

there are no restrictions on exports and imports and strict requirements for national 

standards of countries, the lack of high importance of the characteristics and prices for the 

transportation of raw materials, the large number of suppliers; 

changes in demand for light industrial goods and customer behavior are highly dynamic, 

the range is wide, the market is not differentiated, fashion changes, age dependence, 

seasonality, impact on performance, individuality, etc. are very impressive; 

factors such as the time of entry of substitute goods are short, the scope of influence of 

fashion and seasonal features, the constant improvement of product quality cannot limit the 

entry of new competitors; 

a large number of competitors, high market growth rate, low output characteristics of 

enterprises, opportunities to rapidly increase production capacity, low variability of consumer 

characteristics of goods, low fixed cost variability, enterprises can quickly adopt effective 

marketing strategies and their wide application will develop competition. 

An enterprise’s competitive advantage results in flexibility to the effects of these factors. 

The formation of factors allows companies to create an internal competitive advantage. The 

strong competitive environment created will allow the company to increase operational 

efficiency, achieve success in other markets and ensure competitive advantage [10]. 

The listed factors determine the formation of a highly competitive environment of light 

industry and the need to apply effective marketing strategies in such a process. 

According to the theoretical approaches to the competitive environment in the light 

industry and the expansion of its scope, based on systematic marketing strategies, "competitive 

cooperation" and "national brand building" are the main methodological approaches of the 

competitive environment in the global light industry market [11]. 

Enterprise-consumer interactions can reflect negative environmental factors, including 

competitive pressures, as a result of their joint actions. The intensification of competition in the 

domestic market has a positive impact on businesses and society, and serves as a key driver for 

the development of innovation [12]. It should be noted that the relationship-based innovative 

development of competition in the market of light industrial goods is the main one, and it is 

expedient to consider the remaining functions as secondary [13]. 

The effectiveness of the interaction will vary depending on the overall goals of the 

enterprises (Figure 1.3). Inter-enterprise cooperation serves to save resources on their 

participants and increase the level of customer satisfaction. 

In the practice of economics, there are various forms of cooperation between business 

entities: cluster, franchising, outsourcing, subcontracting, and so on [14]. Based on the results 

of the analysis of modern strategies for the competitiveness of enterprises, the main condition 

for the competitiveness of light industry enterprises is the clustering strategy [15]. 

Each of the classified factors is interrelated, which together brings the advantages of 

achieving the competitiveness of enterprises, determines the need to form a perfect system 

based on the interaction of impact. 
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Figure 3. The effect of interaction 

 

The results of the formation of relevant factors to ensure the competitiveness of light 

industry enterprises in the region will eventually lead to the formation of clusters. Clusters are 

a way to effectively organize the interaction of industrial enterprises in the field of V2V at the 

network or regional level. 

Conclusion. Marketing activities of the enterprise in practice is the main tool that 

facilitates the production process, the sale of goods and the supply of resources and the 

provision of relations with consumers. 

According to the results of the study of the scientific and theoretical basis and specifics 

of marketing activities, the main condition for the competitiveness of enterprises in the formed 

market environment depends on the extent to which they use their marketing strategies. 

The marketing strategy of the enterprise is a method of profitable activities aimed at 

ensuring long-term success and sustainable economic development in the market, increasing 

market share and its reputation. Marketing strategies are determined by the characteristics of 

the enterprise, its internal capabilities and the external conditions in which it operates. 

The study of theories of marketing strategies developed in the light industry market and 

the competitive environment in the world shows that the main condition for the 

competitiveness of light industry enterprises in Uzbekistan is the formation of innovative 

marketing strategies and thus active access to world markets. 

In the light industry, the nature, level of impact, nature of competitive factors differ from 

other industries, and its marketing activities have a complex impact on performance indicators. 

When studying the mechanisms of influence of factors, it is necessary to first systematize them. 

According to the approaches developed to classify the factors and sources of 

competitiveness, there is a system of positive and negative factors in terms of the complex 

scope of internal and external influences that affect the competitiveness of the enterprise. 
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The main innovative strategy for the competitiveness of light industry enterprises is the 

formation of clusters that include end-product producers and enterprises and organizations 

that are geographically close. 

Development of light industry on a cluster basis - the integration of educational, 

scientific, engineering, consulting, standardization, certification and other services in the same 

technological chain with enterprises of the same industry located in the city, district and region 

- from the creation of competitive products based on the organization of innovative production 

consists of. 

Based on the practical application of the cluster strategy, there are conditions for 

enterprises to increase productivity and production efficiency, create innovative goods, test 

them in the short term and introduce them into production due to direct connection to 

suppliers, qualified personnel, information, service and training centers. , provide a competitive 

advantage. 
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