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BOIII MYXAPPUP:

HcanoBa ®epysa TysKHuHOBHA

TAXPUP XAU'BATH:

07.00.00-TAPUX ®AHJ/IAPU:

HOngameB AuBap IJprameBdd - Tapux ¢aHaapu
JIOKTOpH, cHécud daHsap HoM30A4H, mpodeccop,
V36exkucton Pecny6siukacu [IpesugeHTH
Xy3ypujaru /laBiaT 601IKapyBU aKaZleMHUsCH;

MagsianoB YkTaM MaxmacabupoBUd - Tapux
danapu  gokTopH, mTpodeccop, Y36eKHCTOH
Pecnny6iukacu I[lpe3upgeHTH Xysypupaaru JlaBaat
O0LIKApyBH aKa/JleMUACH;

XaspaTkyJsioB A6pop - Tapux ¢aHJapu [JOKTOPH,
JIOLEHT, Y36eKUCTOH JaBiaT >Kax0H THJLIapH
YHHUBEPCUTETH.

TypcyHnoB PaBman HopmypaToBud - Tapux dpaHiapu
JIOKTOPH, Y30eKUCTOH MUJJTUHA YHUBEPCUTETH;

XosukysnoB AxMapxoH boliMaxaMMaTOBHY — TapuXx

danmapy  JOKTOpM,  Y36ekucToH — Musmit
YHuBepcuteTy;
Fa6bpuanbsaH Codbsa MBaHOBHa - Tapux ¢anjapu
JIOKTOPH, JOLIEHT, Y36ekucron Musiini
YHuBepcHuTeTH.

CaupoB CapBap ATabyJjo yf/ad - KaTTa WIMHUU
xoauM, UMoM TepMu3nii XxaJaKapo UJIMUK-TaAKUKOT
MapKasy, WJIMHH TaAKUKOTJIAp OYJIMMU.

08.00.00-UKTHCOAUET ®AH/IAPH:

Kapsiu6aeBa Pas XoxkabaeBHa - WKTHCOJUET
dansapu goktopu, npodeccop, TOUIKEHT JaBjaT
HUKTHCOJUET YHUBEPCUTETH;

HacupxomxaeBa /[lunadppys CabuTxaHoBHA -
UKTUCOAUET  daHIapu  AOKTOpH, mpodeccop,
TolKeHT AaBJAT UKTUCOLUET YHUBEPCUTETH;
OCTOHOKYJI0B Azamar AbaykapuMoBUY -
UKTUCOAUET  daHIapu  AOKTOpH, Hpodeccop,
TolKeHT MOJINS UHCTUTYTH;

Apa6oB Hypasu YpasnoBud - UKTUCOAMET daHIapH
Joktopy, npodeccop, CamapkaHj  JAaBJjar
YHUBEPCUTETH;

XynoiikynoB CagupauH KapuMoBUY - UKTUCOAUET
daHysapu  JOKTOpH, AoIeHT, TOIIKeHT [AaBJjaT
UKTUCOAUET YHUBEPCUTETH;

Asuzos lllep3o YKTaMOBUY — UKTUCOAUET paHIapu
JIOKTOpH, [JIOLleHT, Y36ekuctoH Pecny6iukacu
BoXxxoHa MUHCTUTYTH;

XoxkaeB A3u3xoH CauJaJ0XOHOBUY — HKTHCOAUET
dansapu gokTopH, AoueHT, PapFoHa MOJUTEXHUKA
WHCTUTYTHU

XosioB AkTaM XaTaMOBHY — UKTUCOAUET daHIapu
6yinya ¢ancada goktopu (PhD), pomenr,
Y36ekncToH Pecny6mkacu [Ipe3useHTH

xy3ypujaru JlaBjaaT 601IKapyBU aKaleMHUsICH;

MagueBa /Juapopa XaMuUAOBHA - UKTUCOLUET
daHsapu 6yinua ¢ascada goktopu (PhD), noueHTt
B.6, TOLIKEHT MOJIUS UHCTUTYTH;
[MakapoB KysamaT AwWMUpPOBUY - UKTUCOLUET
daHsapu HOM30A4M, AoueHT, TolmKeHT ax6opoT
TeXHOJIOTUS/Iapy YHUBEPCUTETU

09.00.00-PA/ICAPA PAHJ/IAPH:

XakuMoB Hazap XakumoBuY - dpasicada danapu
JoKTOpH, mpodeccop, TOUIKEHT AaBJAT UKTUCOAUET
YHUBEPCUTETH;

AxmunukoB  XKypaboit - dancapa  dansapu
JokTopy, mnpodeccop, CamapkaHJ  JaBjaT
YHUBEpPCUTETH;

FaitoynsnaeB Otabexk MyxammajueBud - dascada
¢dannapu gokropy, npodeccop, CamapkaHz JaBjaT
YeT TUJIJIAp UHCTUTYTH;

CanpoBa Kamosa Yckanb6aeBHa - ¢pasncada pannapu
foktopy, “Tashkent International University of
Education” xankapo yHUBepCUTETH;

XomuMxoHOB MyMuH - pasicada daHsmapu J0KTOpH,
JoueHT, ’Kr33ax nejlarornka UHCTUTYTH;

Vpokosa Oiicynys amonuaguHoBHa - dascada
daHsapu  JOKTOPH, [OLEHT, AHAMXKOH JaBjaT

TUGOUET  HMHCTUTYTH,  MKTUMOUH-ryMaHUTap
dannap kadeapacu Myaupu;
HocupxomxaeBa  ['yiHopa — A6aykaxxapoBHa —

dancada dannapu HoM30A4u, JAoLeHT, TOIIKEHT
JlaBJaT IOPUAUK YHUBEPCUTETH;

Typaues Bexpy3s CooupoBud - pascada dansapu
oyiinya dpancada gokropu (PhD), nouent, Byxopo
JlaBJIaT YHUBEPCUTETH.

10.00.00-PH/10JIOTHA PAHJIAPH:

AxmenoB Oiibexk CamopbaeBud - duiosorus
¢dansapu goKTOPH, Mpodeccop, Y36eKUCTOH AaBJaT
»KaXOH TUJIJIAPU YHUBEPCUTETH;

KyuumoB Ulyxpat HopxusuysoBu4y - ¢usosorus
daHsapu JOKTOpH, [AOLEHT, TOUIKeHT JaBJjaT
IOpUJUK YHUBEPCUTETH;

Xacanos lllaBkaT AxazioBuY - ¢pustosnorus GpaHgapu
JoKTopy,  mnpodeccop, CamapkaHz  gaBjat
YHHUBEPCUTETH;

BaxpoHoBa [Juipa6o KenguépoBHa - ¢usosorus
daHsapu gokTOpH, Npodeccop, Y36eKUCTOH AaBjaT
»KaXOH TUJIJIApU YHUBEPCUTETH;

MupcanoB Fait6ynno Kyimypogosuu - ¢usosorus
¢dannapu poktopH, npodeccop, CamapkaHz AaBjaaT
YeT TUJIJIAp UHCTUTYTH;
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CamaxytauHoBa Mywmappad HWcamytauHoBHaA -
dunonorus dpansapu HoM304H, AoLeHT, CaMapKaH/A
JlaBJ1aT YHUBEPCUTETH;

KyukapoB Paxman YpmaHoBu4 - ¢uosorus
daHsapu HOM304H, JOLEHT B/6, TOLIKeHT JaBjaaT
IOpUJUK YHUBEPCUTETH;

OHycoB MaHcyp A6aynnaeBud - QUIOJIOTHUSA
dannapy HoM3ogu, Y36ekucTtoH Pecny6/ukacu
[Ipesupgentu Xxysypupard [JlaBiaT 6o0uKapyBU
aKa/leMHUsCH;

CaupoB Yayroek Apunosud - ¢usiosorus paHaapu
HOM30/M, JIOLEHT, Y36eKUCTOH Pecny6/ukacu
[Ipesupentn xy3sypujaru JlaBjaaT GoIIKapyBU
aKaZleMHsCH.

12.00.00-1OPH/JUK ®AHJ/IAP:

AxmenmaeBa Masioga AxaTOBHA -  HOPUJAMK
dannap gokropu, npodeccop, ToumkeHT AaBaaT
IOPUJUK YHUBEPCUTETH;

MyxuTtauHoBa @upro3a A6AypalinioBHA — HPUIUK
dannap gokrtopu, npodeccop, ToulkeHT AaBaaT
IOPUJUK YHUBEPCUTETH;

JcanoBa 3amupa HopmypoToBHa - opuuK $aHIap
JlokTopy, npodeccop, Y3bekuctoH Pecniy6imkacuza
XU3MaT KypcaTraH IOpPUCT, TOWIKeHT JaBJaT
IOPUJUK YHUBEPCUTETH;

XampokysnoB baxoaup MamamapudoBuY - IOpUAUK
dannap poktopw, mnpodeccop B.6., KaxoH
WKTUCOAUETH Ba AUILJIOMATHUS YHUBEPCUTETH;

3ynduxkopoB Ilep3ox XyppamMoBUY - HPUIUK
dannmap  gokTopu, mpodeccop, Y36eKHUCTOH
Pecny6mkacu Kamoart XaBQCHUBJINUTH

YHUBEPCUTETH;

XanuToB XymBakT Canap6aeBud - 0pUAUK daHaap
JOKTOpH, mpodeccop, ¥Y36exucToH Pecny6imkacu
[lpesuseHTy xy3ypugaru JaeiaT GolKapyBU
aKaZleMHUsICH;

AcapoB lllaBkaT FaibysiaeBuY - WOPUAUK daHIAp
JIOKTOpH, ~[IOLIeHT, Y36eKMCTOH Pecny6ukacu
[IpesupenTn xy3ypugarud JlaBjaT GOIIKApyBH
aKa/leMusicy;

JprameB HWxkpom A6aypacysioBUd - OpPUJAMK
daunnapu gokrtopu, nmpodeccop, TolkeHT AaBjaT
IOPUJIUK YHUBEPCUTETH;

YTemypaToB MaxMyT AXHMypaTOBHY - HOPHAUK
¢danmap HoMm3oxau, npodeccop, TomkeHT JaBiaT
IOPU/IUK YHUBEPCUTETH;

CanipysnaeB Illax3on — AMMXaHOBUY —  IOPUAMK
¢danmap HoMm3oau, npodeccop, TomkeHT JaBiaT
IOPU/IUK YHUBEPCUTETH;

XakumoB Komun BaxtusipoBud - wopuauk ¢danmsap
JOKTOpH, JOLeHT, TOUIKeHT JaBJaT OPUAUK
YHUBEPCUTETH;

KOcynos Cappop6ek bBaxoaupoBud - HOPUIUK
danmap [JokTopH, [JoueHT, TOWKEHT JaBjiaT
I0PU/IUK YHUBEPCUTETH;

AvupoB 3adap AkTamMoBUY - IOpUAUK daHIap
6yiinua ¢ancada goktopu (PhD), Y36ekucron
Pecny6aukacu Cyabsiiap 01 KeHraluu
xy3ypugaru Cyapsaaap oaui MaKkTaoy;

Kiypaes lllep3on KagameBuy — wopuguk daHaap
HOM304H, JoLeHT, TOIIKeHT JAaBaaT HOPUIUK
YHHUBEPCUTETH;

babamxaHoB ATabek J[aBpOHOGEKOBUY - IOPUJUK
¢dannap Hom3o4aM, JoueHT, TOMKeHT JaBjaT
IOPU/IMK YHUBEPCUTETH;

PaxmatoB Jnép XKymaboeBu4 - 10puUAUK ¢aHIap
HOM30/14, TOIKEHT JaB/aT WPUAUK YHUBEPCUTETH;

13.00.00-IIEJATOTHKA ®AHJ/IAPH:

XamumoBa JuibJapxoH YpUHO60eBHA — MeJJaroruka
dansapu gokrtopu, npodeccop, TolmkeHT AaBjaT
I0pUAUK YHUBEPCUTETH;

H6parumoBa 'ysHOpa XaBa3aMaToOBHA - ejaroruka
dansapu gokrtopu, npodeccop, ToumkeHT AaBjaT
UKTUCOAUET YHUBEPCUTETH;

3akupoBa ®Pepysa MaxmyzoBHa - meJaroruka
dansapu JOKTOpPH, TolKeHT axbopoT
TEXHOJIOTUSIJIADU ~ YHUBEPCUTETH  Xy3ypHUJaru
NeJaroruK KajpJapHU KalTa TadépJsam  Ba
YJApPHUHT MaJIaKaCHHHU OIIMPUIL TAPMOK MapKasy;

KaromoBa Hacuba AmypoBHa - mejaroruka
dannapu jokrtopu, npodeccop, Kapmu jasiaar
YHHUBEPCUTETH;

TarinanoBa Illoxupa 3aliHMeBHa - IeJaroruka
daHapy LOKTOPH, LOLEHT;

Kymanuészosa Myxaié ToxueBHa — mNeAaroruka
daHsapu AOKTOpH, JOLIEHT, Y30eKUCTOH JaBjaT
»KaxOH TUJIJIapU YHUBEPCUTETH;

U6paxumoB CaHkap YpyHOGaeBHY - mejaroruka
dansapu JokTopH, HKTHCOAMET Ba mNeJaroruka
YHUBEPCUTETH;

’KaBnueBa lllaxHo3a BaxojgupoBHa - mnejarorvka
dannmapu 6yimya dasncada goxtopu (PhD),
CamapkaHp laBjaT yHUBEPCUTETY;

BoGomypoToBa JlatodaT JnMypoaoBHA -
nejaroruka ¢aHjsapu 6yiinuya dasncada AOKTOPHU
(PhD), CamapkaHA faBJjaT yHUBEPCUTETH.

19.00.00-1ICUX0JIOTHA PAHJIAPH:

KapumoBa Bacuia MamMaHOCMpOBHA — NCUXO0JIOTUA
danapu foktopy, npodeccop, Husomuit Homuaru
ToulkeHT AaBJ/aT Nejaroruka yHUBepCUTETH;

XaitutoB Oit6ek JuboeBud - JKucMoHuil Tap6us Ba
cnopT 6yinya MyTaxacCUCJapHU KalTa TadépJall
Ba MaJlaKaCMHHU OLIMPHUII WUHCTUTYTH, NCUXOJIOTUS
dansnapu foKkTOpH, Tpodeccop

YMmapoBa Ham6axop [llokupoBHa - NCHUXOJIOTUS
dannapu fokTopH, JoueHT, Husomuit Homujaru
TomkeHT JaBjaT MNejaroruka yHUBEPCUTETH,
Amasnuii ncuxosoruscu kadeapacu Myaupy;
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AtabaeBa Hapruc bBaTtupoBHa - mcuxoJiorus
bansapu JoKTOpH, JoLeHT, Husomuil Homuzaru
TolKeHT AaBJIAT elaroruka yHUBEPCUTETH;

[lammeToBa Amxum KapamaganHoBHa -
MICUXO0JIOTUS dansapu JOKTOPH, JIOIIEHT,
V36ekucton JaBJaT »KaXoH TUJJIApU
YHUBEPCUTETH;

Koaupos 06uj CadapoBuy — ncuxosiorusi GpaHaapu
noktopu (PhD), Camapkang Buiosat UMB Tu66uéT
6YJIMMH IICUXO0JIOTUK XU3MaT OOLIIUFU.

22.00.00-COL{HOJIOTHA ®AHJIAPHU:

JlatunoBa Hogupa MyxTapKaHOBHA — COLMOJIOTUS
dannapu  JgokTopu, npodeccop, Y306eKUCTOH
MWLM YHUBEPCUTETH Kadeapa My IUpY;

CeutoB AsaMmar [Ij1aToBUY - conpuosiorust GpaHaapu
JIOKTOpY, 1npodeccop, Y36eKUCTOH  MWIIHH
YHUBEPCUTETH;

ComukoBa llloxuma MapxaGoeBHa - COLIMOJIOTHSA
dannapu  jgokTopu, npodeccop, Y36eKUCTOH
XaJIKapo UCJIOM aKaJeMHUSCHU.

23.00.00-CHECHH ®AHJIAP

HazapoB Hacpuaaun ATtaky/0BUd —cuécui daHIap
noktopy, dpasicadpa daHsmapu JoKTOopH, npodeccop,
ToulkeHT apXUTeKTypa KypUIULI UHCTUTYTH;
ByTaeB YcMoHX0H XalpyJsiaeBUY —cuécuit paniap
JLOKTOpH, JIOLIEHT, V36ekucTon MUJLIUA
yHUBepcUTeTH KadeZpa MyAUDH.

OAK PyiixaTu

Maskyp xxypHas Bazupsap Maxkamacu xy3ypugaru Oiui artectanus komuccusicu PaécatuHuHr 2022
v 30 Hosa6paaru 327 /5-coH Kapopu GU/IaH Tapux, UKTUCOAMET, dasicada, Ppusiosiorus, OpUIUK Ba
nejarorvka gpaHaapu 6yinda WIMUN gapaxaap 6yinda guccepTalsiap aCOCUNA HATKAJTapHUHU 40Tl
3TUII TAaBCUS STUJTAH WIMHM HAlIpJap pyUXaTura KUPUTHJITAH.

WokTUMOUI-ryMaHUTap ¢paH/IapHUHT
A0J13ap6 MyaMMoOJIapu”~ 3JIEKTPOH
»KypHasiv 2020 i 6 aBryct KyHu 1368-
COHJIM TYBOXHOMa OUJIaH JaBJaT
py¥xaTura OJIMHIaH.

Myaccuc: “SCIENCEPROBLEMS TEAM”
MacbyJUATH YEeKJIaHTaH KaMUATU

TaxpupHUAT MaH3WIH:

100070. TowkeHT Wwaxpu, Akkacapou
TyMaHu, Kuuuk beméroy kyyacu, 70/10-
yH. JJIEKTPOH MaH3UJI:
scienceproblems.uz@gmail.com

Borsianum y4yyH TesiedoHiap:
(99) 602-09-84 (telegram).
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Introduction. In marketing, competition in the market for goods and services is studied
more. Countries, regions, cities and districts, enterprises, in general, all business entities have
their own market activity, and of course there is competition between them. Competition is a
struggle between independent producers (enterprises) to produce goods on favorable terms
and sell them at a good price, to strengthen their position in the economy as a whole, and
represents a complex relationship between all market participants. In other words, it is a
struggle between the same manufacturer or service provider to take over the market and
ensure its active movement.

The innovative development of the economy and the development of market
participants over the past hundred years as its main locomotive, related to marketing,
determine the philosophical basis of relations in local and global markets [1]. Because
marketing is not only the market of production and service industries, but also the scientific
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basis of economic development in general.

Marketing is the most basic and important tool to adapt enterprises to the market
situation, to ensure their effective operation, to focus on the introduction of innovations and
scientific and technological advances, to increase production, expand the range of goods,
increase profits.

In countries with high levels of market relations, economically developed countries, the
laws and principles of marketing are used as a business philosophy in the processes from
simple household management to efficient use of space. Expressing marketing as a philosophy
of entrepreneurship is an idea formed in many scientific and practical schools around the
world.

There are many scientific approaches and views on the marketing activities of
enterprises and the creation of its theoretical, methodological and practical basis, which are
based on the ideas formed in them to fully meet the needs and requirements of consumers [2].
In particular, F. Kotler notes that "Marketing is, first of all, a system of actions to identify the
needs and requirements of consumers in the target market and to organize it to meet both the
highest and most productive than competitors."

Literature review. The scientific-theoretical aspects of the study of the competitive
characteristics of textile industry enterprises are the research direction of many foreign
scientists. In this regard, the scientific works of Mboya ], Cline W, Doeringer P, Crean, S.
Dickerson K. G, Nordas H. K., Verma S, Xiajun.A, Juyoung Lee, Dorothe’e H., Mayukh D. have
become classics [3]. Despite the significant contribution of the listed researchers to the science
of economics, they do not take into account the specifics of the appropriate choice of marketing
strategies to increase the competitiveness of enterprises, as well as the effectiveness of the use
of innovative marketing strategies.

Scientists such as E. Evgenivech, A. Statsura, Yu. Filyukov, 1. Prazyan, T. Fradina, S.
Genova have conducted research in this area in the Commonwealth of Independent States [4].
The scientific work of these scientists provides scientific advice on the use of various methods
of assessing the competitiveness of textile industry enterprises and the application of
marketing strategies. In the above-mentioned works, the systematic analysis of increasing
competitiveness on the basis of marketing strategies and the problems of defining strategies
aimed at protecting the internal market have not been sufficiently studied.

General aspects of increasing the competitiveness of industrial enterprises in
Uzbekistan on the basis of marketing strategies l.Iskandarov, SSGulamov, B.Yu.Khodiev,
Y.A.Abdullaev, A.Soliev, MSKasimova, A.Sh.Bekmurodov, M. R.Boltabaev, Z.D.Adilova and other
scientists. Despite the scale of research in this area, the study of factors that increase the
competitiveness of textile industry enterprises in the domestic and global markets of modern
Uzbekistan, increase their socio-economic efficiency through the use of marketing strategies,
define promising assortment strategies, develop the fashion industry and Insufficient research
on the organization of clusters has led to the choice of the topic of this study.

Research Methodology. The research used economic analysis, statistical grouping,
comparative and systematic and logical, expert evaluation and other methods.

Analysis and results. Competition and its theory have been studied by many
economists around the world, and its scientific and methodological foundations are improving.
The first complete theoretical rules about the theoretical foundations of competition and the
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driving forces of it appeared in the middle of the eighteenth century. The scientific researches
of A.Smith, D.Ricardo, F.Kene, A.Marshall, P.Buagelberg, ].Keins, V.Leontev, Y.Shumpeter,
M.Porter and others played an important role in this.

Theoretically, Adam Smith argued that "competition is an activity that benefits society
as a whole," while Francois Kene put forward the concept of "natural order" and endorsed the
emerging concept of capitalism, arguing that its development was based on "free competition."
spontaneous change, and supported the denial of state interference in the process.

In our view, M. Porter’s five strengths of competition, Yu.B. Rubin’s theories of enterprise
competitiveness are theories specific to a highly formed market economy. M. Porter is better
known as the promoter of the concept of economic ‘cluster’, arguing that the competitiveness
of an enterprise is related to the economic environment. The economic environment, in turn, is
determined by key conditions (total resource, demand) and competition in the cluster [5]. M.
Porter developed a recognized method of competitiveness analysis, arguing that the
competitiveness of the national economy develops from the stage of “primary factors” such as
cheap labor to innovation-based competition and the final stage - wealth-based competition.
According to Porter, "the more competitive the country and the higher the demand from
customers, the more likely it is that companies in this country will succeed in the international
market. On the contrary, weakening competition in the national market, as a rule, weakens
competitive advantage."”

Yu.B.Rubin considers the theory of enterprise competitiveness as a "systematic unit of
business". He developed the theoretical foundations of the competitive factor, nature,
superiority in business [6]. According to him, "competition is the main driving force of business
management" and "as a natural biological process - in the process of continuous development.”
In his theoretical views, it was confirmed that competition was the vehicle for the development
of market relations.

The concept of "competitiveness" is the main category of economic sciences, including
marketing. Competitiveness is determined by the value of a commodity, the value of
consumption, and a number of other factors relative to similar goods in the market, and it is
expressed differently in different markets as a relative concept. Competitiveness is an economic
incentive for producers to gain a foothold in the market, increase the share of sales of their
goods and be in constant motion. Competition is a social factor that improves the quality of life,
shapes the social protection system and creates innovation.

When considering the described approaches to the description of competition and
competitiveness, it is worthwhile to dwell on a number of opinions expressed by economists of
the republic in this regard. While M. Boltabayev's research acknowledges that "competitiveness
is the ability to compete with similar goods in certain market conditions," Nazarov said that
"competitiveness is the level of development, according to which the region effectively uses its
natural and economic potential, competitive advantages and institutional opportunities.” It will
ensure a steady increase in living standards and quality of life.”

In our view, brand competitiveness refers to the ability of a product to attract consumers
relative to competing goods.

Competitiveness of enterprises means the manifestation of business opportunities in the
market and the ability to have a higher market share and more marketing tools than other
entities.
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Network competitiveness is a marketing environment that reflects the market
opportunities created in a particular industry and the processes of their effective use.

Given that the competitiveness of the enterprise and the state of competition in the
market in which it operates depends on the business environment created in this market, it is
appropriate to justify the closeness of the concepts of "competitive environment" and "business
environment".

Business environment is a guaranteed situation in which all types of business are
created with market opportunities and conditions that are conducive to increasing their profits,
ensuring free movement and activity in the market, and suitable for their activities.

The concept of competitive environment (konkurentnaya sreda, competitive
environment) is a set of economic, legal, organizational and political conditions that provide
equal opportunities for market participants in the management of the economy. Competitive
environment is understood as the provision of equal rights for market participants in the
market, the existence of economic freedom, the unilateral action of various administrative
agencies in their market activities, and the creation and implementation of laws and regulations
in accordance with them [7].

According to the above considerations, the content and essence of the concepts of
business environment, business environment and competitive environment are close to each
other and all of them complement each other in content.

The study of the competitive environment between industries, the role of enterprises in
the development of market activity, the impact of competition on the market, the level of
perfection of conditions based on the characteristics of each industry, as well as the principles
of competitiveness are still insufficiently studied by scientists. not done [8]. Therefore, taking
into account the specifics of the light industry of Uzbekistan, it is important to define the
essence of the theory of competitiveness based on interaction.

Although the nature, level of impact, nature of competition factors in the light industry
are different from other industries, its marketing activities have a complex impact on
performance indicators. Therefore, the study of the mechanisms of influence of factors requires,
first of all, their systematic classification.

According to the results of research on the theoretical basis of ensuring the
competitiveness of light industry enterprises, it is expedient to determine the factors shaping
competition among enterprises operating in this field in accordance with the "main driving
force of change in competitiveness and character” proposed by M. Porter. Consequently, they
are manifested as key factors shaping the competitive environment in the light industry (see
Table 1).

Table 1
Classification of key factors shaping the competitive environment in light
industry
The driving Features of visibility in light industry
forces of
competition
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According  to
the change in

The constant demand for light industrial goods, the increase in the
production capacity of enterprises and the breadth of opportunities for

and changes

demand the launch of new enterprises will create a competitive environment
that will ensure the continuity of additional investment flows.

In terms of | Expansion of the market of light industrial goods, stimulation of demand

consumer growth, enhances assortment stratification, improvement of sales

characteristics | methods, creates a sharp concentration of consumers, affects
distribution channels and marketing costs, creates a competitive
environment

Fashion Consumer fashion demand, increase in new design goods, creation and

requirements modification of sales channels, increase in range, improvement of

marketing strategies create a competitive environment

Brand and

Technological innovations aimed at improving production capacity and

efficiency and
costs

marketing product quality and marketing innovations aimed at faster product

innovations sales, effective communication with consumers, the formation of new
demand create a competitive environment

Changes in | Technological changes, cost optimization, introduction of new methods

of using raw materials and resources, increasing human resources,
development of a new resource market (B2B) create a competitive
environment

The spread of
technological
and fashion

advances

The relocation of the leading countries in the market to countries with
high cocktail capacity, the development of the technology market, the
rapid development of new models of clothing, etc., will create a
competitive environment in the light industry market.

Changes in
public policy

Transparency of foreign trade in light industry goods, legislation to
create a competitive environment, implementation of production
development programs, antitrust policy, government incentives for
scientific and technological development create a competitive
environment

Risk reduction

The guarantee of the activities of small businesses operating in the light
industry, the increase in their number, the transition of enterprises from
simple marketing strategies to complex ones, reduce risks and create a
competitive environment.

Socio-cultural
changes

Increasing incomes, culture, sports, tourism development, increasing
attention to fashion, improving the environment will differentiate light
industry products and create a competitive environment

Development of
information
flow

The formation of a culture of mass dress as a result of the global
dissemination of information, the system of interactions and the
expansion of global information networks create a competitive
environment

Source: author's development.
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Scientific sources acknowledge that the competitiveness of an enterprise depends on
both the domestic and foreign markets, the competitive environment in the region in which
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they are located and the factors that shape it, and suggests 4 largest and two additional factors
in grouping factors.
The main determinants of increasing competitiveness are (Figure 2):

1. Conditions of factors of production.
2. Demand status.
3. Enterprise strategy and internal competition.
4, Support networks and infrastructure.
Additional factors:
1. Random factors or opportunities.

2. State.

ENTERPRISE
STRATEGY AND
INTERNAL

RANDOM
FACTORS

CONDITIONS OF
FACTORS OF
PRODUCTION

DEMAND STATUS

SUPPORT
NETWORKS AND
INFRASTRUCTURE

Figure 2. The group of determinants that determine competitiveness in a network,
the M. Porter model

The determinants that determine the competitiveness of a country’s region or industry
reflect the overall level of competitiveness of enterprises in that particular market and do not
allow for the identification of individual enterprises. Additional analysis will be conducted to
determine the impact of these factors on the enterprise and to identify appropriate strategies.

The main determinants that shape competition are that enterprises have a direct impact
on market performance and determine the nature of industry or local competition. The
competitiveness of enterprises is within the influence of the above factors, and on this basis,
their advantages are determined [9].

Based on the market characteristics of light industry enterprises, according to the
concept of extended competition, in our opinion, marketing strategies are formed in the
following competitive environment under the influence of the following factors:

organization of a large production capacity at the expense of low investment, the ability
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to operate in the market for a certain period of time without high-skilled personnel, innovative
products, to use all types of production and sales organization;

there are no restrictions on exports and imports and strict requirements for national
standards of countries, the lack of high importance of the characteristics and prices for the
transportation of raw materials, the large number of suppliers;

changes in demand for light industrial goods and customer behavior are highly dynamic,
the range is wide, the market is not differentiated, fashion changes, age dependence,
seasonality, impact on performance, individuality, etc. are very impressive;

factors such as the time of entry of substitute goods are short, the scope of influence of
fashion and seasonal features, the constant improvement of product quality cannot limit the
entry of new competitors;

a large number of competitors, high market growth rate, low output characteristics of
enterprises, opportunities to rapidly increase production capacity, low variability of consumer
characteristics of goods, low fixed cost variability, enterprises can quickly adopt effective
marketing strategies and their wide application will develop competition.

An enterprise’s competitive advantage results in flexibility to the effects of these factors.
The formation of factors allows companies to create an internal competitive advantage. The
strong competitive environment created will allow the company to increase operational
efficiency, achieve success in other markets and ensure competitive advantage [10].

The listed factors determine the formation of a highly competitive environment of light
industry and the need to apply effective marketing strategies in such a process.

According to the theoretical approaches to the competitive environment in the light
industry and the expansion of its scope, based on systematic marketing strategies, "competitive
cooperation” and "national brand building" are the main methodological approaches of the
competitive environment in the global light industry market [11].

Enterprise-consumer interactions can reflect negative environmental factors, including
competitive pressures, as a result of their joint actions. The intensification of competition in the
domestic market has a positive impact on businesses and society, and serves as a key driver for
the development of innovation [12]. It should be noted that the relationship-based innovative
development of competition in the market of light industrial goods is the main one, and it is
expedient to consider the remaining functions as secondary [13].

The effectiveness of the interaction will vary depending on the overall goals of the
enterprises (Figure 1.3). Inter-enterprise cooperation serves to save resources on their
participants and increase the level of customer satisfaction.

In the practice of economics, there are various forms of cooperation between business
entities: cluster, franchising, outsourcing, subcontracting, and so on [14]. Based on the results
of the analysis of modern strategies for the competitiveness of enterprises, the main condition
for the competitiveness of light industry enterprises is the clustering strategy [15].

Each of the classified factors is interrelated, which together brings the advantages of
achieving the competitiveness of enterprises, determines the need to form a perfect system
based on the interaction of impact.
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Figure 3. The effect of interaction

The results of the formation of relevant factors to ensure the competitiveness of light
industry enterprises in the region will eventually lead to the formation of clusters. Clusters are
a way to effectively organize the interaction of industrial enterprises in the field of V2V at the
network or regional level.

Conclusion. Marketing activities of the enterprise in practice is the main tool that
facilitates the production process, the sale of goods and the supply of resources and the
provision of relations with consumers.

According to the results of the study of the scientific and theoretical basis and specifics
of marketing activities, the main condition for the competitiveness of enterprises in the formed
market environment depends on the extent to which they use their marketing strategies.

The marketing strategy of the enterprise is a method of profitable activities aimed at
ensuring long-term success and sustainable economic development in the market, increasing
market share and its reputation. Marketing strategies are determined by the characteristics of
the enterprise, its internal capabilities and the external conditions in which it operates.

The study of theories of marketing strategies developed in the light industry market and
the competitive environment in the world shows that the main condition for the
competitiveness of light industry enterprises in Uzbekistan is the formation of innovative
marketing strategies and thus active access to world markets.

In the light industry, the nature, level of impact, nature of competitive factors differ from
other industries, and its marketing activities have a complex impact on performance indicators.
When studying the mechanisms of influence of factors, it is necessary to first systematize them.

According to the approaches developed to classify the factors and sources of
competitiveness, there is a system of positive and negative factors in terms of the complex
scope of internal and external influences that affect the competitiveness of the enterprise.
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The main innovative strategy for the competitiveness of light industry enterprises is the
formation of clusters that include end-product producers and enterprises and organizations
that are geographically close.

Development of light industry on a cluster basis - the integration of educational,
scientific, engineering, consulting, standardization, certification and other services in the same
technological chain with enterprises of the same industry located in the city, district and region
- from the creation of competitive products based on the organization of innovative production
consists of.

Based on the practical application of the cluster strategy, there are conditions for
enterprises to increase productivity and production efficiency, create innovative goods, test
them in the short term and introduce them into production due to direct connection to
suppliers, qualified personnel, information, service and training centers., provide a competitive
advantage.
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