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Respublikasi ~ Prezidenti  huzuridagi  Davlat
boshqaruvi akademiyasi;

Mavlanov Uktam Maxmasabirovich - tarix fanlari
doktori, professor, O‘zbekiston Respublikasi
Prezidenti huzuridagi Davlat boshqaruvi
akademiyasi;

Xazratkulov Abror - tarix fanlari doktori, dotsent,
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dotsent, O‘zbekiston Milliy Universiteti.

Saidov Sarvar Atabullo o‘gli - katta ilmiy xodim,
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fanlari doktori, professor, Toshkent moliya instituti;
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fanlari doktori, dotsent, Toshkent davlat iqtisodiyot
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Hakimov Komil Baxtiyarovich - yuridik fanlar
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Yusupov Sardorbek Baxodirovich - yuridik fanlar
doktori, dotsent, Toshkent davlat yuridik
universiteti;

Amirov Zafar Aktamovich - yuridik fanlar doktori
(PhD), O‘zbekiston Respublikasi Sudyalar oliy
kengashi huzuridagi Sudyalar oliy maktabi;

Jo'rayev Sherzod Yuldashevich - yuridik fanlar
nomzodi, dotsent, Toshkent davlat yuridik
universiteti;

Babadjanov Atabek Davronbekovich - yuridik fanlar
nomzodi, dotsent, Toshkent davlat yuridik
universiteti;

Normatov Bekzod Akrom o‘gli — yuridik fanlar
bo‘yicha falsafa doktori, Toshkent davlat yuridik
universiteti;

Rahmatov Elyor Jumaboyevich — yuridik fanlar
nomzodi, Toshkent davlat yuridik universiteti;
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Ibragimova Gulnora Xavazmatovna - pedagogika
fanlari  doktori, professor, Toshkent davlat
igtisodiyot universiteti;

Zakirova Feruza Maxmudovna - pedagogika fanlari
doktori,  Toshkent  axborot  texnologiyalari
universiteti huzuridagi pedagogik kadrlarni gayta
tayyorlash va ularning malakasini oshirish tarmoq
markazi;

Kayumova Nasiba Ashurovna - pedagogika fanlari
doktori, professor, Qarshi davlat universiteti;

Taylanova Shoxida Zayniyevna - pedagogika fanlari
doktori, dotsent;

Jumaniyozova Muhayyo Tojiyevna - pedagogika
fanlari doktori, dotsent, O‘zbekiston davlat jahon
tillari universiteti;

Ibraximov Sanjar Urunbayevich - pedagogika fanlari
doktori, Iqtisodiyot va pedagogika universiteti;

Javliyeva Shaxnoza Baxodirovna - pedagogika
fanlari bo‘yicha falsafa doktori (PhD), Samarqand
davlat universiteti;

Bobomurotova Latofat Elmurodovna — pedagogika
fanlari ~ bo‘yicha falsafa doktori (PhD),
Samarqanddavlatuniversiteti.
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Karimova Vasila Mamanosirovna - psixologiya
fanlari doktori, professor, Nizomiy nomidagi
Toshkent davlat pedagogika universiteti;

Hayitov Oybek Eshboyevich - Jismoniy tarbiya va
sport bo‘yicha mutaxassislarni gayta tayyorlash va
malakasini oshirish instituti, psixologiya fanlari
doktori, professor

Umarova Navbahor Shokirovna- psixologiya fanlari
doktori, dotsent, Nizomiy nomidagi Toshkent davlat
pedagogika universiteti, Amaliy psixologiyasi
kafedrasi mudiri;



Atabayeva Nargis Batirovna - psixologiya fanlari
doktori, dotsent, Nizomiy nomidagi Toshkent davlat
pedagogika universiteti;

Shamshetova Anjim Karamaddinovna - psixologiya
fanlari doktori, dotsent, O‘zbekiston davlat jahon
tillari universiteti;

Qodirov Obid Safarovich - psixologiya fanlari doktori
(PhD), Samarkand viloyat IIB Tibbiyot bo‘limi
psixologik xizmat boshlig'i.
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Latipova Nodira Muxtarjanovna - sotsiologiya
fanlari doktori, professor, O‘zbekiston milliy
universiteti kafedra mudiri;

Seitov Azamat Po‘latovich - sotsiologiya fanlari
doktori, professor, O‘zbekiston milliy universiteti;

Sodiqova Shohida Marxaboyevna - sotsiologiya
fanlari doktori, professor, O‘zbekiston xalgaro islom
akademiyasi.

23.00.00- SIYOSIY FANLAR

Nazarov Nasriddin Ataqulovich -siyosiy fanlar
doktori, falsafa fanlari doktori, professor, Toshkent
arxitektura qurilish instituti;

Bo‘tayev Usmonjon Xayrullayevich -siyosiy fanlar
doktori, dotsent, O‘zbekiston milliy universiteti
kafedra mudiri.

OAK Ro‘yxati

Mazkur jurnal Vazirlar Mahkamasi huzuridagi Oliy attestatsiya komissiyasi Rayosatining 2022-yil
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bo'yicha ilmiy darajalar yuzasidan dissertatsiyalar asosiy natijalarini chop etish tavsiya etilgan ilmiy

nashrlar ro‘yxatiga kiritilgan.

“Ijtimoiy-gumanitar fanlarning dolzarb
muammolari” elektron jurnali 2020-yil
6-avgust kuni 1368-sonli guvohnoma bilan
davlat ro‘yxatiga olingan.
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Abstract. This study explores the issue of restaurant naming from a semantic-pragmatic perspective. A
restaurant's name serves as a crucial link between the business and its customers, significantly influencing the
success of its market presence and branding. The research aims to examine the semantic-pragmatic features of
restaurant names. By analyzing selected examples, the study identifies and describes key techniques used in
naming and branding. The collected empirical data is categorized based on Y.S. Bernadskaya’s naming technique
classification, with certain refinements introduced by the author. The findings outline the core principles for
selecting restaurant names, providing a quantitative analysis of the identified naming methods. The study
concludes that an absolutely perfect name does not exist; rather, its effectiveness depends on factors such as the
restaurant’s size, location, and target audience. When selecting a restaurant name, it is essential to consider factors
such as thematic associations (reflecting the establishment’s profile), cultural significance, phonetic appeal, and
lexical meaning.

Keywords: branding, naming, ergonym, semantics, pragmatics, restaurant naming, restaurant image, name
euphony.

UMUMIY OVQATLANISH JOYLARI NOMLARINING
SEMANTIK-PRAGMATIK TAHLILI

Morozova Anastasiya Vladimirovna
Termiz davlat pedagogika instituti

Annotatsiya. Ushbu maqolada restoran nomlash (neyming) muammosi semantika va pragmatika nuqtai
nazaridan tahlil qilinadi. Restoran nomi kompaniya va mijoz o‘rtasidagi bog‘liglikni shakllantiruvchi asosiy
omillardan biri bo‘lib, mahsulot yoki xizmatning bozordagi muvaffagiyatiga bevosita ta’sir ko‘rsatadi.
Tadgiqotning asosiy magsadi - restoran nomlarining semantik va pragmatik jihatlarini o‘rganishdir. Restoran
nomlash bo‘yicha olingan turli misollar tahlil qilinib, nomlash va brend yaratishda qo‘llaniladigan asosiy usullar
aniqlangan hamda ularning xususiyatlari tavsiflangan. Jamlangan empirik ma’lumotlar Y.S. Bernadskaya
klassifikatsiyasi asosida nomlash texnikalariga ajratilgan bo‘lib, muallif tomonidan ushbu tasnifga muayyan
tuzatishlar ham kiritilgan. Xulosa qismida restoran nomini tanlash tamoyillari ochib berilib, qo‘llanilgan texnikalar
bo‘yicha miqdoriy tahlil o‘tkazilgan va asosiy natijalar chiqarilgan. Ideal nom tushunchasi mavjud emas, chunki
nom tanlovi restoran hajmi, joylashuvi, magsadli auditoriyasi va boshqga bir qator omillarga bog‘liq. Restoran
nomini tanlash jarayonida uning mazmuniy bog‘ligligi (muassasaning yo‘nalishi), madaniy konteksti, brend
tovushi hamda nomning leksik ma’nosi e’tiborga olinishi lozim.

Kalit so‘zlar: brending, neyming, ergonim, semantika, pragmatika, restoran neymingi, restoran imiji, nomning
ohangdorligi.

DOI: https://doi.org/10.47390/SPR1342V5SI12Y2025N30

Introduction.
With the growing number of catering establishments and the resulting increase in
competition, the importance of restaurant names that effectively convey the identity of the
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establishment and capture the attention of potential visitors has become more significant than
ever. Researchers specializing in naming and branding emphasize that «as the market economy
evolves, a business’s name has become a key component of its image» [2, p. 50]. However, while
this concept is well established in many regions, it is still in its early stages of development in
our country.

The study aims to examine the semantic and pragmatic characteristics of restaurant
names.

Restaurant names served as the primary research material. A total of 125 restaurant
names were collected and analyzed from the online restaurant and café directory «Guida
alberghiera» [7].

Literature review and methodology.

Introduction The selection of an aesthetically appealing and memorable name presents
a common challenge for restaurateurs. Various linguistic and stylistic techniques are employed
to achieve euphony in restaurant naming. According to V.M. Maltseva, euphony refers to «a
combination of sounds that are convenient for pronunciation and pleasing to the ear, aligning
with societal norms of word formation and pronunciation while utilizing various phonetic
techniques such as sound repetition, anaphora, epiphora, and rhythmic structuring» [5, p. 122].
Another key factor in naming a restaurant is the principle of economy. As noted by T.A. Kadolo,
«this principle manifests at different levels of commercial enterprises through a process of
condensation, allowing for the efficient transmission of cultural meaning in a succinct manner»
[3, p- 25]. Furthermore, M.G. Kurbanova highlights that effective trade enterprise names should
not only inform customers about the nature of the business but also attract attention, be easily
memorable, elicit positive associations, and remain comprehensible to a broad demographic [4,
p. 30]. Additionally, many scholars emphasize the pragmatic function of commercial names,
considering them as a communicative bridge between the business owner and potential
customers [6, p. 103].

Classification of Naming Strategies Several scholars have proposed different
classifications for naming strategies in commercial enterprises, including V.N. Domnin, Y.S.
Bernadskaya, Ch. Charmasson, and LS. Berezin. After examining these frameworks, the
classification by Y.S. Bernadskaya appears to be the most concise and comprehensive,
delineating six principal techniques for naming a business [1, p. 48-51]. This classification
serves as the foundation for the present study on restaurant naming conventions.

Discussion and results.

Analysis and Findings The study identifies several dominant patterns in restaurant
naming. One prevalent strategy involves the incorporation of numerals, observed in 37
restaurant names within the dataset. Examples include 4 Fiumi (Four Rivers), 7 Nani (Seven
Dwarfs), Vicolo 88 Garden (88th Lane), and Two Sizes. The choice of numerals often reflects
historical or symbolic significance. For instance, Vicolo 88 Garden retained the number 88 from
its previous address on Vicolo dell'Orso 88, leveraging customer familiarity and the positive
connotations of the number 88, which symbolizes prosperity and success.

Another common approach entails the use of references to speed and efficiency, as
exemplified by Formula 1 Pizzeria, which aligns its brand identity with the concept of rapid
service and motorsport enthusiasm. The decor reinforces this theme, featuring racing-related
imagery.
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The second widely employed strategy involves rhyme and phonetic harmony, appearing
in 19 restaurant names. Examples include Panino Divino (Divine Bun), Cantina e Cucina (Wine
Cellar and Kitchen), and Zizzi Pizza. These names often feature rhythmic elements, consonant
repetition, or identical syllables, enhancing memorability and brand recognition.

The third category encompasses geographical references, comprising 13 names in the
analyzed sample. Many establishments reference Italian regions or cities, such as Vecchia Roma
(Ancient Rome), Loro di Napoli (They are from Naples), and Sportiva Roma (Sporty Rome), to
emphasize regional culinary heritage. In contrast, other names, like La Montecarlo or
Nottinghem, signal foreign influences and exotic culinary traditions.

Proper names constitute another significant category, divided into two subgroups:
personal names linked to the owner and «speaking» names associated with historical or
mythological figures. The first subgroup includes names such as Pierluigi, Da Gianni, and Da
Milvio, where personal names enhance brand authenticity and emphasize family heritage. The
second subgroup, containing 10 names, includes King David, Amadeus, and Ali Baba, which
evoke cultural or historical associations, thereby enriching brand identity and narrative.

Another notable approach involves references to wildlife, observed in 15 names.
Examples include La Mimosa (Mimosa), Pomodoro e Basilico (Tomato and Basil), and Il
Dragone d'Oro (Golden Dragon). Such names utilize natural imagery to evoke emotional appeal
and create distinctive brand identities. For example, La Lupa (The She-Wolf) references the
legendary founding of Rome, reinforcing its connection to traditional Roman cuisine. Similarly,
Il Dragone d’Oro signals a likely association with Chinese cuisine.

A more creative yet less common strategy employs wordplay and puns, with only six
instances identified. Notable examples include Pork'n'Roll, ParmAroma, Spirito DiVino, and
Braci e Abbraci. These names often derive from phonetic similarities or playful linguistic
modifications. For instance, Pork'n'Roll mimics «rock'n'roll» while integrating «pork» to reflect
the restaurant’s specialty. Spirito DiVino exploits the dual meaning of «divino» (divine) and «di
vino» (of wine), reinforcing its wine-related theme. Similarly, Braci e Abbraci modifies the
phrase «baci e abbracci» (kisses and hugs) by substituting «baci» with «braci» (coals),
underscoring the restaurant’s grilled specialties.

Additionally, the study identifies a naming technique based on morphological word
formation, particularly suffixation. Italian suffixes are categorized as either diminutive or
augmentative. Augmentative suffixes include -one and -ccione, as seen in Da Baffone (The
Moustache). Conversely, diminutive suffixes such as -ino, -ina, -cino, -cina, -etto, and -etta
appear in names like Pecorino (Sheep), Pupina (Little Puppet), and Peperoncino (Pepper).
However, restaurateurs apply such suffixes cautiously, given their strong connotative impact,
which can elicit both positive and negative perceptions.

Conclusion.

The findings indicate several key trends in restaurant naming. First, despite their
abstract nature, numerals remain one of the most frequently utilized naming strategies. Second,
phonetic techniques such as rhyme and consonance contribute to name memorability and
brand recognition. Third, the inclusion of geographical names, personal names, and references
to nature helps establish cultural or emotional connections with customers. Lastly, while
wordplay and morphological modifications are less commonly used, they provide a distinctive
identity to restaurants willing to embrace linguistic creativity. Overall, the strategic selection of
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a restaurant name involves a balance of phonetic appeal, cultural significance, and marketing
effectiveness, contributing to a compelling brand identity.
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