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Article / Original Paper
ZAMONAVIY LINGVISTIKADA REKLAMA DISKURSI TUSHUNCHASI
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Annotatsiya. Mazkur maqola zamonaviy lingvistikada reklama diskursi tushunchasi mavzusiga bag‘ishlangan
bo‘lib, dolzarb ahamiyatga ega. Tadqiqotda reklamaning asosiy xususiyatlari va funktsiyalari e’tiborga olinadi.
Magqolada turli tadqiqotchilar tomonidan taklif etilgan reklama ta’rifining ko‘plab yondashuvlari ko‘rib chiqilib,
reklama diskursiga xos bo‘lgan asosiy jihatlar ajratib ko‘rsatilgan.
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Abstract. This article is devoted to the highly relevant topic of the concept of advertising discourse in modern
linguistics. The study emphasizes the main characteristics and functions of advertising. It examines numerous
approaches to defining advertising as proposed by various researchers and highlights the key features inherent to
advertising discourse.
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At present, one of the main characteristics of modern linguistics is the enduring interest
in various types of communication. Contemporary scholars’ and researchers’ interest in
advertising texts and advertising communication, in general, is primarily due to the significant
role that advertising plays in modern society. The incredible speed of dissemination and the
growing popularity of mass communication media—such as radio, television, and the
Internet—have led to the fact that today it is impossible to imagine modern society without
advertising. The ability of advertising to influence the consciousness of society, to create
images, to determine values, and to affect the participants of advertising communication is no
longer in doubt. At this stage of linguistic development, studies of the pragmatic means and

102


https://doi.org/10.47390/SP1342V5SI3Y2025N13

SCIENCEPROBLEMS.UZ-ljtimoiy-gumanitar fanlarning dolzarb muammolari NeS/3 (5) - 2025

mechanisms by which advertising achieves certain objectives and fulfills a number of its basic
functions enjoy enormous popularity.

The relevance of the present study is conditioned by the necessity for a more in-depth
examination of the concept of linguistic discourse, an analysis of the main functions of
advertising, and the identification of the linguistic features of an advertising text.

The theoretical foundation of the study is presented by a significant number of scientific works
that examine the main characteristics of advertising discourse.

In the theory of studying the specifics of advertising discourse, one can note the seminal
works of various schools and authors, such as A.V. Maryina, D.S. Sknarev, E.M. Astasheva, among
others.

At present, it can be rightly observed that advertising communication has penetrated all
spheres of public life; modern advertising integrates with politics, economics, art, linguistics,
and science. It is no secret that advertising has become an indispensable part of everyday
communication between people, reflecting to varying degrees the different forms of societal
life, its norms, values, and viewpoints.

Advertising plays a major role in the formation of social values, as it is an integral part

of culture and makes a significant contribution to the development of society. Today, there is a
considerable number of linguistic studies dedicated to the examination of advertising
discourse, as in recent years advertising communication has justifiably become one of the most
widespread forms of communication in the modern world.
For this reason, it is necessary to analyze in detail the concept of advertising discourse, the
features of its functioning, and to thoroughly investigate the linguistic means used in
advertising to create the desired effect on the consumer, as well as to determine the influence
of these means on the audience.

Itis no secret that advertising has accompanied humanity throughout the entire history
of civilization’s development. Advertising defines the life of an entire society, as it is a unique
type of human activity that influences the formation of ideals, models, and specific values not
only of individual persons but of society as a whole.

In modern linguistics, there exist a large number of diverse definitions of advertising discourse,
which is connected with the multifaceted meanings of this term and the variety of approaches
to its study.

According to A.V. Maryina, “advertising discourse is a specific variety of discourse whose

purpose is to motivate action (even information and reminder, as the ultimate goal of an
advertising appeal, is directed at prompting action)” [5].
D.S. Sknarev defines advertising as “a form of marketing communication, for the creation of
which various visual-verbal, auditory, and other means are employed, which provides grounds
for considering it as a specially organized discourse that uses a specific arsenal of signifiers,
linguistic means, techniques, and marketing textual units (depending on the tasks set before it)
aimed at forming a system of images of advertising discourse, as well as at most effectively
achieving both strategic (brand image, raising the target audience’s awareness about a product,
and maintaining their loyal attitude) and tactical (product sales) marketing goals” [Skrarev
2015:22-23].

According to E.M. Astasheva, advertising discourse is “a semantically and
compositionally complete message with a strictly oriented pragmatic setting, combining
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features of both oral and written communication with a complex of linguistic and extralinguistic
means” [Astasheva 2011: 90-91].

It is important to clearly distinguish between oral and written discourses in advertising
communication, each possessing specific features. Written advertising discourse is
characterized by its structure and the use of punctuation. Punctuation plays a crucial role in
written advertising discourse as it determines the rhythm of the text and its perception by the
audience. Oral advertising discourse, in turn, is distinguished by lexical and grammatical
variability and the significant role of prosody—a functional system of sound means that
perform a semantic differentiating function.

Analyzing the concept of advertising discourse, one must also refer to the definition of
advertising. In modern linguistics, there are numerous definitions of the term “advertising.” Let
us consider several widely known formulations. “From the perspective of media linguistics,
advertising is defined as one of the functional-genre types of media texts. The main features of
an advertising text include multidimensionality, excessive repetitiveness, and a collective mode
of creation” [Dobrosklonskaya 2005: 15]. A. Deyan provides a more narrow definition:
“Advertising is a paid, one-way, and impersonal appeal, carried out through mass media and
other forms of communication, advocating in favor of a certain product, brand, company (or a
cause, candidate, government)” [Deyan 2002: 6].

It is necessary to emphasize the multifunctionality of advertising. M.Yu. Rogozhin, in his
work, distinguishes four main functions of advertising:

v Economic function;

v Social function;

v' Marketing function;

v Communication function [Rogozhin 2010: 28-29].

An advertising text is a combination of the content of the advertisement and the means
of its expression. The word is the main element in achieving the semantic significance of
advertising, where the rule of linguistic compression plays a major role, according to which an
advertising text should be maximally informative and concise. A brief text is better perceived
by the audience and does not complicate the understanding of the content.

Advertising texts are characterized by conciseness, terseness, expressiveness, and
informativeness. Typically, advertising not only informs the audience about a particular
product or service but also forms certain images using expressive means of language. To create
the desired effect and influence the consumer, various expressive means are frequently used in
advertising texts; allegory, hyperbole, irony, metaphor, personification, epithet, and simile are
among the common figures of speech.

It should be noted that advertising texts contain vocabulary with diverse stylistic
coloring: both colloquial and literary or even scientific styles are used.

In advertising discourse, evaluative vocabulary is widely represented, which attracts the
audience by creating a positive image of the advertised product or service.

Advertising texts are generally not characterized by verbosity and complex syntactic
constructions. Instead, advertising discourse is usually presented in texts with imperative,
interrogative, and simple sentences. To enhance expressiveness, authors of advertising texts
often resort to syntactic means. In general, advertising syntax is marked by a clear sentence
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structure that does not complicate the understanding of the advertisement’s content and allows
information to be quickly memorized.

Thus, it can be concluded that advertising discourse has its own specificity. The lexical,
semantic, syntactic, and phonetic features of an advertising text are the main means of
attracting the attention of potential consumers and are effective methods for creating a
successful advertising text.
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